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From one reader: “How DARE you publish a full page ad oppos-
ing the TLA proposed increase in the annual assessment without any 
information about who or what individual or group paid for this out-
rageous piece of crap. Scott Lauretti, you should be ashamed.”

From another: “Why would The Skinnie accept an anonymous ad, 
particularly one that is both misleading and false? I thought The Skin-
nie was a responsible business neighbor of Skidaway Island. Appar-
ently not. Revenue the only consideration, after all these years? And 
at a particularly critical moment in the Landings history! Shame on 
you. You should release the name of this individual in the next issue, 
print an apology, address the issues highlighted in the TLA’s response 
and commit to never accepting an anonymous ad going forward. Or 
simply shut down your magazine.”

And one more: “I am very disturbed that you ran a full page ad 
(against the Landings Association Assessment Proposal) and did not 
identify who was running the ad! The ad says “Don’t be blind...” and 
yet we are blind to who has paid for this ad. Despicable!” 

Does anybody, besides me, find it ironic that, when we offered to 
print each of the letters above, the writers – who strenuously protest 
“anonymous advertising” – declined to share their names with you? 

Here is the true story beside a single purchased advertisement (deal-
ing with an HOA proposed assessment) that ran in our magazine:

 
I wasn’t even aware of the ad until after publication. Maybe it’s a 

process flaw, but because I have other responsibilities, both commer-
cially and in service to the community, I review and edit produced 
content, not ad copy. We create (we think) a professional magazine 
every two weeks, with only one full-time staffer. Sometimes, we re-
ceive digital files for ads seconds before our printer deadline. It’s not 
feasible for me to “fact check” ads. I do, however, strive to maintain 
a superior level of editorial integrity and quality with the material we 
produce. Do you demand shame and eternal remorse for the head of 
your favorite TV network because your SHAMWOW didn’t prove to 
be the most absorbent wipe in the history of mankind? 

We welcome any and all advertisers, if they operate within the con-
fines of governing law. We have never – to my knowledge – censored 
an advertiser in 17 years. Advertising revenue is our survival suit; we 
have no other form of economic sustenance. Speaking of economics, 
we have paid more than $5 million to vendors and employees and 

service providers since we started doing our work, and we have never 
asked for a penny from a reader, nor demanded that anyone pay at-
tention to anything we say. Presumably, our advertisers have benefited 
from their presence in our pages, and their business successes gener-
ate a financial multiplier effect that uplifts the community at large. 
We have featured and promoted your favorite organizations, projects 
and fundraisers, with both editorial attention and access to our Island 
Hopping section, all free of charge.   

Personally, I have EXACTLY ZERO agenda or opinion about the 
issue that was addressed in the contentious ad. One reader says, “The 
manager of the magazine is leading a crusade…” In fact, our gen-
eral manager, Chuck Hendrix, with whom I have worked on every-
thing from farm equipment to fancy espresso machines to financial 
spreadsheets for 17 years, and whom I trust – literally – with my life, 
lives in Richmond Hill and wouldn’t know the difference between the 
aforementioned assessment and his elbow, also has EXACTLY ZERO 
agenda or opinion on the matter, just like me. 

As to the opinions expressed by the authors of the lighting-rod ad: 
If the claims are absurd, specious or representative of unsupportable 
points of view, won’t opposing truth or wisdom win the day? It’s flat-
tering to imagine that an appearance in our pages is such a powerful 
force that the natural order of things will shift, but it’s probably hy-
perbole, too.     

Among the following pages, you’ll find letters – written by readers 
with the fortitude to sign their names to claim their opinions – that 
address the proposed assessment (which is germane to some of our 
readers and completely irrelevant to others who don’t have access be-
hind the gates), and other issues. We haven’t now, nor will we, turn 
a letter-writer away, so long as his or her submission refrains from ad 
hominem attacks (unless you want to attack me, which I am likely to 
print). We are pleased to see a range of articulated perspectives; such 
variety is consistent with our philosophical predisposition for con-
structive dialogue and open exchange.

You’re welcome to portray me or us as villainous in this. All I can at-
test to is what is in my heart. And that is to entertain and connect and 
support our shared communities. We shine light on your neighbors…
real people – military veterans, kids, pets, difference-makers, interest-
ing characters. We actively seek your story ideas. And, I’m sorry, but 
I don’t feel the afore-mandated shame, as I’m comfortable with the 
continued effort we dedicate to doing quality work. 

As always, thank you for reading. Enjoy.

upfront

Letters to the editor

FIERY CONCERNS
Chatham Emergency Services (CES) is 

the independent, non-profit, lone provider 
of fire and emergency services to the unin-
corporated areas of Chatham County. In past 
years the rates for subscribers who opt for this 
valuable service were based on self-appraisals 
of properties, using the CES billing method 
of a “15-tiered value approach.” In Novem-
ber of 2019, CES changed to a rate system 
using property values provided by the Cha-
tham County Board of Assessors. In itself, 
this was a good decision, as some subscribers 
could have undervalued their properties, to 
result in a lower premium. However, the mill 
rate selected by CES resulted in rate increases 
in excess of 23 percent for every subscriber I 
contacted.

Georgia Power is regulated by the Georgia 
Public Service Commission. There is no regu-
latory agency charged with oversight of CES. 
They only have a board of directors, selected 
internally, with subscribers able to vote for 
the nominees or withhold a vote prior to the 
annual meeting. 

Savannah’s local media reporting, around 
November of 2019, suggested that CES an-
ticipated an increase in rate increase for that 
month of 11 percent. For an average of 11 
percent, thousands of homes would have had 
to have experienced increases less than 11 
percent to offset the 23-27 percent increases 
on homes in the Skidaway division. Accord-
ing to some reports, some property owners, as 
of November of 2019, were being charged as 
little as $25 for their annual service. The min-
imum annual rate for a residential property 
valued above $160,000 is $125.

Consider a house valued at $350,000 on 
a $100,000 lot. In 2019, the subscription fee 
was $404. Under the new millage rate calcu-
lation, at 3.2 mills for the home’s assessed val-
ue of $140,000, the subscription rate is now 
$498, or a 23.3 percent increase. 

The impact of these rate increases was not 
immediately felt throughout the community 
since bills are sent out annually in the month 
that subscribers purchased their property. No 
media coverage mentioned a rate increase in 
excess of 23 percent. I asked CES officials 
about the increase. One board member told 
me that he believed, from internal discus-

sions, that rate increases were likely to be in 
the 25-30 percent range. 

I have not been able to determine the ra-
tionale for the choice of a mill rate of .5 for 
land and 3.2 for buildings. I have not been 
able to access the CES budget or financial re-
sults. To my knowledge, there is no budget 
available for subscribers to see, nor is there 
documentation provided to subscribers to 
justify such an increase, even if it was based 
on prior year shortfalls or projected increases 
in expenses. Furthermore, the CES annual 
newsletter distributed in August mentions 
the receipt of several state and federal grants. 
I cannot determine if these funds help subsi-
dize newly increased rates. 

Granted, CES (to include EMS) provides 
valuable services for which we must pay, but I 
am troubled by the difference between the 11 
percent figure reported in November of 2019 
and the higher increases I have observed for 
Skidaway properties. I would like to see a 
detailed accounting of actual rate increases. 
I and, presumably, other subscribers were, 
at best, blindsided by a major increase of as 
much as 23 to 27 percent. 

Bruce La Vigne

Ed. Note: An open letter from CES to sub-
scribers announcing and explaining the impetus 
for rate change calculations is available at the 
organization’s website, chathames.org.

WHODUNNIT? 
I just read The Skinnie of September 4, 

2020. I am very upset at the publication of 
a full page ad encouraging residents of The 
Landings to vote no on the TLA assessment. 
I don’t have a problem with someone placing 
the ad even though I support the assessment. 
What I have a problem with is the fact that 
there is no indication anywhere of who or 
what group paid to have the ad run in your 
publication. This is not a letter to the editor 
but an ad. This issue has become contentious 
and quite mean spirited. I am disappoint-
ed that you did not require the person who 
placed the ad to indicate who or what group 
paid for it. Thank you. 

Pat JamesTo contact The Skinnie with your ideas, responses, letters and more, email us at mail@theskinnie.com
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The Skinnie has received a number 
of comments regarding a full-page paid 
advertisement that ran in our last issue. 
Some readers labeled the ad as “illegal,” 
and argued that its existence is a cause for 
shame for those of us who produce the 
magazine. 

To explore the (il)legality argument, 
we consulted with the Georgia Secretary 
of State, who stated their office has no in-
terest or authority in such matters with-
in private organizations like shareholder 
companies (and, by extension, HOAs). 
We were referred to the Federal Elections 
Commission (FEC), the entity that estab-
lished and enforces election guidelines. 
According to an FEC spokesperson, with 
respect to HOA activities, the commis-
sion has no interest in nor intention to 
involve itself in any way. Finally, at the lo-
cal level, per the Chatham County Board 
of Elections, since HOAs are not public 
domain, it’s just not something for which 
they have any authority or responsibility. 
Since all three entities specifically recuse 
themselves from HOA-election oversight, 
no election ad “law” seems to apply. 

 
What about the magazine’s position 

on the ad’s content and the issue it ad-
dresses? Without equivocation: We have 
none. 

  
We have received a number of letters 

(emails) regarding The Landings Associ-
ation assessment matter. We have offered 
each writer the opportunity to publish his 
or her letter, regardless of its position and 
inclusive of its indictments of us, without 
limits to vitriol. Our only requirements 
for letters to the editor (which, unlike an 
ad, cost the writer nothing) are a signa-
ture and the absence of ad hominem at-
tacks on another party (other than us). If 
a letter doesn’t appear, it because we have 
limited space (in which case, we will run 
a representative sample) or the writer de-
clines our invitation to publish. 

 
We applaud writers with the convic-

tion and courage to self-identify. As to 
which arguments you embrace, that’s up 
to you, not us. 

Letters to the editor

ties across the U.S. during the 23 years I ran 
my own company.

The benefits of a well-planned, well-main-
tained community aren’t limited to future 
capital gains, however welcome those will be. 
They also add greatly to our enjoyment of the 
Landings each and every day. My wife and 
I walk three miles most mornings and have 
a host of delightful circular routes to take. 
Well-maintained trails, lagoons, streets and 
traffic islands, and a well-preserved canopy 
of magnificent trees make each of those walks 
physically and aesthetically renewing. These 
benefits aren’t derived by chance. Every one 
requires responsible stewardship and TLA has 
met that challenge for each and every year I’ve 
lived here. 

Given my past role in planning and devel-
oping the Landings, I’m occasionally asked 
to make presentations on the history of the 
community to groups like New Neighbors, or 
the Men’s Golf Association, or civic organiza-
tions like Rotary or Kiwanis -– and twice to 
groups at the Marshes. At the end of each one, 
people extol the community as “paradise” and 
profusely thank Branigar for the job it did. 
Branigar does deserve substantial credit, but 
Branigar has been gone for over 20 years. And 
unlike other developers, Branigar didn’t wait 
for completion of sales to turn over responsi-
bility for property administration and main-
tenance to TLA in one last “closing the door” 
transfer. On the contrary, those responsibil-
ities were shifted to TLA plat-by-plat as the 
community was planned and sold. So, TLA 
can rightfully claim substantial credit for the 
exceptional quality of this community from 
the mid-1970’s. They have done a laudable 
job, worth every penny home and lot owners 
have paid to support them.

I can confidently say that all of my per-
sonal friends at the Landings have faith in the 
paid and volunteer staff that run TLA and, 
like me, wholly support this modest assess-
ment proposal. They know we need it. They 

know we’ll all pay a bigger price if the assess-
ment proposal doesn’t pass.

Others have asked questions about the 
portion of dues going toward the capital 
reserve fund. Thanks to sound TLA man-
agement in past years, that fund is currently 
deemed “adequate.” But our infrastructure 
varies from 35 years to nearly a half-centu-
ry in age and we can reasonably anticipate 
that increasingly more funds will be needed 
to maintain or replace worn portions. With-
out those additional funds, “adequate” will 
devolve into “scarcely enough,” then to “not 
enough” and finally to “woefully inadequate.” 
We can’t let that happen. I am not an expert 
on reserve funds, but we all have reserve funds 
of our own to handle common home repairs. 
It’s simply prudent and a sign of good man-
agement to anticipate and prepare for what 
you know will inevitably come your way. 

Beyond this common sense justification, I 
did a brief Google search that you can easily 
replicate on your own. Type “owner associa-
tion reserve funds” into your search bar and 
you’ll discover a host of statements like these:  

“Today some 63 million Americans live in 
homeowner associations, up from 2.1 million in 
1970. Four out of five buyers of new homes end 
up in such communities…Every $1 deferred in 
maintenance costs $4 of capital renewal needs in 
the future…(Home owner associations) are very 
much akin to the public pension crisis, they are 
simply not putting enough money away to make 
the repairs and replacements they will have to 
make over time…About 70 percent of associa-
tion-governed communities are underfunded, 
up 12.5 percent from 10 years ago, according 
to Association Reserves. The average association 
has financial reserve accounts – the amount re-
quired to maintain infrastructure and common 
areas – that are only funded at 52 percent, down 
from 60 percent a decade ago. The problem is 
one of governance.”

The reserve problem is real; our TLA man-

agement and board see the threat clearly and 
have wisely sought the counsel of reserve ex-
perts to correct it. Their proposal is a good 
and reasonable one, and the stakes of failure 
are high. I can’t emphasize enough how im-
portant this vote is to preserving the lifestyle 
we’ve all come to enjoy and cherish on this 
uniquely special island. 

Mark your ballot “Yes” and send it in!

Richard Burke

GETTING TO “YES”
I have been a property owner at the Land-

ings for 41 years. During that period, I have 
felt fortunate to live in an area where, for the 
most part, the Association board members 
and the general managers have been compe-
tent and forward thinking. My opinion has 
not changed to this day.

The current Association assessment vote 
is critical to the future of the Landings. The 
proposal has been carefully thought out and 
makes sense if we are to continue to enjoy the 
life style to which we are accustomed. With 
the changing demographics at the Landings, 
we have many more younger families whose 
tastes are different than the older residents. 
That requires amenities that address their 
needs. In addition, the infrastructure contin-
ues to age and we must be prepared to meet 
unexpected circumstances with a healthy 
reserve fund. All of this helps to keep the 
Landings as a premium living community 
and keep our property values at a high level.

My wife and I are voting YES to the pro-
posed assessment plan.

Robert Slagel

The Skinnie Magazine is not responsible for unsolicited materials and the publisher accepts no responsibility for the contents or accuracy 
of claims in any advertisement in any issue. The Skinnie Magazine is not responsible or liable for any errors, omissions or changes in 
information. The opinions of contributing writers do not necessarily reflect the opinion of the magazine and its publisher.

A MATTER OF VALUE
John and I plan to vote “yes” for the up-

coming Landings Association assessment, be-
cause it is important to our community and 
because it is a great value.

Do you have a lawn service?  If so, you pay 
more per year for maintenance of your yard 
than the cost of the annual assessment. Even 
if you mow your own lawn, you are aware of 
the cost of hiring a service to do just the rou-
tine maintenance. That doesn’t include insect 
treatment, replacement of pine straw, bark or 
new plantings.

Do you know that in addition to main-
taining the common grounds the Association 
maintains the roads, walking trails, marinas, 
many lagoons, the gates, Association build-
ings and other amenities available to all of us?  
What is the security service the Association 
provides to you worth, especially in these tur-
bulent times?

As I walk and drive around this beautiful 
island I see work on roads, walking trails, ma-

rina boardwalks, and I see workers planting 
flowers and replacing pine straw . We hire 
not only contract workers to do some of the 
work, but we have our own first-rate employ-
ees who must be paid a competitive wage and 
benefits to get the kind of employees we want 
and need.

Our amenities must be maintained on a 
regular basis.  We all know that it is much 
more cost effective to keep things in good or-
der than to let them fall into disrepair and 
need extensive work or replacement.  As 
property ages this work is constant.  Think 
of your homes and the replacement costs of 
HVAC systems, roofs and appliances.  There 
is also constant maintenance and insurance 
on our vehicles, and The Association owns 
many of those as well.

Please take some time to calculate what all 
these services and amenities are really worth 
and help us keep The Landings as a premier 
community in the future.  Thank you.  

 

Carol Duren

THE LONG VIEW
I received the information packet and bal-

lot for the proposed Landings assessment in 
the mail. Without hesitation, I voted “YES” 
and sent my ballot immediately. I urge you 
to do the same. It will rank among the better 
“investment” decisions you’ll make. 

I have lived at the Landings for four de-
cades -– and served as Branigar’s president 
during its formative years. Assuming annual 
assessments averaged $1,000 per year during 
my time here (they were about $300 per 
year in 1985), I have “invested” more than 
$40,000 in the community since purchasing 
my lot in 1978. And as a prudent homeown-
er, I spent even more money in various types 
of homeowners, flood, fire and personal lia-
bility insurance. But here’s the key difference: 
Those necessary insurance expenses protected 
my investment, but didn’t add a dime to my 
home’s value. 

By contrast, when I wrote checks for my 
annual TLA assessments, I mentally catego-
rized them as “investments,” because I saw 
the value of my home (by conservative Cha-

tham County tax valuations) more than triple 
over that same time period, thanks to the fact 
that TLA had meticulously and responsibly 
maintained the quality, appearance and un-
derlying value of the community that com-
prise the greater part of my home’s appeal. We 
have a nice home, but even the most perfect 
home sited in a neglected neighborhood will 
be unappealing to prospective buyers and will 
decline slowly, but painfully, in value over 
time. A new buyer may be able to renovate a 
kitchen or bath or add a porch, but they can’t 
maintain roads, groom common areas, build 
trails and bridges, keep lagoons algae free, or 
provide 24-hour security gates. Nor can they 
do any of the countless other things our asso-
ciation does with efficiency, professionalism 
and skill.

Voting “No” on the assessment increase to 
save a small amount of money today is a false 
economy that, like deferred maintenance on a 
car, machine or home, can result in far greater 
expenses or losses at some inevitable reckon-
ing point in the future. I learned this from the 
11 years I ran Branigar and confirmed it as a 
consultant to dozens of gated golf communi-
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GUILT BY ASSOCIATION 
Thanks for publishing the ad presenting an alternative point of 

view to the TLA non-stop communications machine that is so frivo-
lous with our hard earned money, and my thanks to those that con-
tributed their own money to shine a light on things the TLA doesn’t 
want you to see – much less discuss.

The fear the TLA is trying to sow in our community, particularly 
in those that do not have much financial flexibility or business knowl-
edge, is palpable. The bullies are out in force, and fear tactics may yet 
win this vote, but sadly sow even more division into our community.

Transparency and accountability are concepts the Bill of Rights en-
shrine, let’s not let the TLA and these bullies browbeat away our right 
to know what is going on in our association.

As more information becomes available, those of you that have al-
ready voted for the proposal could easily experience “buyers remorse” 
– remember that feeling when the TLA’s hand picked candidate slate 
is presented to you for election to the board.

This is your association, don’t let anyone threaten you out of it 
being better tomorrow than it is today.

Dennis Heath
WE’RE GIVING IT AWAY
The Skinnie Football Pool Returns
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Pastor Jeff Garrison is leaving Skidaway Island Presbyterian 
Church, to take a new position in Virginia.

Since the summer of 2014, serving as 
pastor of Skidaway Island Presbyte-
rian Church has been a blessing for 

Dr. Rev. Jeff Garrison. It provides time to 
study God’s word, as well as the opportu-
nity to reach out to others and share how 
God is working in their lives. However, next 
month, Garrison will begin a new path, tak-
ing his ministry to Southern Virginia. 

“I’d always thought that when I turned 
65, I would try to find a small church to 
serve,” he wrote on his blog, The Pulpit and 
the Pen, last month. After stumbling across 
an advertisement for a pastor to serve two 
churches along the Blue Ridge Parkway in 
southern Virginia, Garrison thought, “I 
wish this was two years from now.”

 
The more Garrison thought about the 

opportunity, the more curious he became. 
So he emailed an inquiry. Less than a week 
later he received a call from the chair of the 
pastor nominating committee, who con-
veyed the committee’s interest in Garrison. 
The committee had come to know Garrison 
through his online sermons and blog. Fol-
lowing a personal visit, an official offer was 
made, later to be finalized by congregational 
vote.

Preaching each Sunday at both congrega-
tions of Bluemont and Mayberry, Garrison 
will lead Bible studies, and pastor both lo-
cals and seasonal residents. “There are peo-
ple who have lived on the mountain their 
whole life,” he says, “and some who have 
retired there.”

A JOURNEY OF FAITH
Garrison grew up in North Carolina, 

where he was an active member of his fam-
ily’s church. At the age of 17, he was the 
first youth elected as a deacon of Cape Fear 
Presbyterian Church. After graduating from 
high school, he attended the University of 
North Carolina at Wilmington, working in 
a wholesale bakery and, later, for the Boy 
Scouts of America. Many of the pastors he 
knew through Scouting encouraged him to 
enter the ministry.

While living in Hickory, North Carolina, 
Harrison became involved with his congre-
gation’s youth program and homeless min-
istry. Eventually, the idea of Faithful voca-
tion became more than just a thought in the 

back of his mind. “I went on a backpacking 
trip in January 1986, where I basically had 
this argument with myself – and God. What 
am I supposed to do? I could stay with the 
Scouts, or I could go to seminary. And when 
I finally decided, ‘Okay, God, I’ll go to sem-
inary,’ I was hiking up this hill, and literally, 
when I said that out loud, all of a sudden the 
weight of my pack came off me.”

When Garrison shared his decision with 
his friend and pastor, the man replied, “What 
took you so long?”

Garrison enrolled in Pittsburgh Theo-
logical Seminary that fall, and was ordained 
in 1990. He began his ministry at a small 
church near Buffalo, New York, and mar-
ried in 1992. Later, while serving a church 
in southern Utah, he and his wife, Donna, 
adopted a 12-year-old boy named Thomas 
in 1997. The following year, their daughter, 
Caroline, was born. Meanwhile, Garrison 
found time to earn a doctorate of ministry 
from San Francisco Theological Seminary.

In 2004, he became pastor of the First 
Presbyterian Church of Hastings, Michigan. 
Ten years later, he was called to lead Skidaway 

Island Presbyterian. Under his guidance, the 
church has resumed holding traditional Kir-
kin’ o’ the Tartans services; started a large 
community Easter Sunrise Services at Land-
ings Harbor; and began streaming worship as 
a way to maintain connection with shut-in 
members. The professional streaming capa-
bility has served the congregation well during 
the current pandemic.  Over the past year, 
he has helped lead the Session of the church 
through a strategic planning process that will 
help during this time of transition.

When at home, Garrison enjoys reading, 
writing, cooking, studying history, walking 
around the neighborhood, and sharing a 
good laugh. “I am a firm believer in Sunday 
afternoon naps as a way to fulfill the fourth 
commandment.” 

An avid outdoorsman, he has always loved 
the mountains, especially the Appalachians, 
which he knows well from having complet-
ed the Appalachian Trail from Georgia to 
Maine when he was younger. “The southern 
mountains are beautiful in all seasons,” he 
says. “While the colors are spectacular in the 
fall, the spring is full of life. In the winter, 
the mountains often rest under a thin blanket 
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Pastor Garrison is joined by his daughter Caroline for the annual Kir-
kin’ of the Tartan, a Scottish tradition in the Presbyterian church.

of snow, and in the summer, everything is green and lush. And the 
history in these ancient mountains runs deep. While there is much I 
will miss by not living on the coast, especially sailing, I look forward 
to spending more time paddling rivers, hiking in the mountains, and 
bicycling along numerous ‘rails-to-trails’ in the region.”

Garrison invites Skidaway residents to stop in and visit him in 
Virginia. The Mayberry Church is located just a few miles south of 
Meadows of Dan and US 58. The Bluemont Church is eight miles 
north of Fancy Gap (US 52), where the Blue Ridge Parkway crosses 
Interstate 77.

Garrison’s replacement has yet to be named. An interim pastor will 
fill the pulpit while a nominating committee will interview and select 
a new Faith leader for the community. “As a denomination, we don’t 
have a bishop who will assign a pastor to a church,” Garrison explains. 

In the Presbyterian Church, the congregation “calls” the pastor, in-
stead of being assigned, as they might be in Catholic or Methodist 
churches.

The Garrisons look forward to where this new path will take them, 
but will miss the people of Skidaway Island. “I have been blessed,” he 
says. “I have enjoyed my time here.”
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“We will get through it.” is a frequent statement from government 
and health officials regarding the Covid-19 pandemic. Yes, we 
will, but the coronavirus continues to ravage humanity. To date, 

more than 6.3 million Americans have been infected, resulting in al-
most 200,000 deaths.

 
Optimistically, the federal government, top health industry offi-

cials, scientists and doctors of the private sector, are working at “warp 
speed” to develop a vaccine. The goal is to have it available before the 
end of the year, making the we-will-get-through-it phrase the welcome 
truth. 

Domestic manufacturers have accelerated production of ventilators 
and personal protective equipment – facemasks, gloves, clothing – 
used by healthcare workers. Companies like Ford and General Motors 
have retooled production facilities to manufacture equipment used to 
treat seriously ill patients. 

Meanwhile, everyone is encouraged to continue social distancing, 
wash hands frequently, and wear facemasks when in public.

Maintaining six feet separation is difficult when serving aboard a 
submarine or riding in the confines of an Abrams tank. Many stan-
dard military drills, procedures and events have been cancelled or de-
layed. Military bases in our area – from Parris Island to Kings Bay 
– have all been closed to visitors.

In spite of restrictions imposed by the Department of Defense, 
there have been outbreaks among the ranks of the armed services, no-
tably on the USS Theodore Roosevelt aircraft carrier and at our large 
military base on Okinawa. 

Some of our military facilities are located in densely populated 
areas, with personnel and their dependents living off base. To date, 
approximately 50,000 active duty personnel have tested positive, with 
infection rates higher than the general population.

Today, with advanced medical treatment and preventative systems 
in place, a majority of our Armed Forces personnel are more protected 
from infection from a global pandemic than their World War I breth-
ren were. Aggravated by unsanitary trench warfare conditions, more 
than 45,000 American soldiers died from the Spanish Flu by the end 

American Expeditionary Force victims of the Spanish flu at U.S. Army Camp Hospital no. 45 in Aix-les-Bains, France, in 1918

‘We Will Get 
Through It.’
By Ron Lauretti
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of 1918, compared to 53,000 combat deaths.
 
Following the end of the war, the Spanish Flu claimed more than 

675,000 American lives. Estimates place the death toll as high as 50 
million people, with 500 million infections, which implies more than 
one-quarter of the world’s population, at the time, battled the disease. 

By practicing the recommendations of our health officials as best 
we can, both military personnel and our civilian population can ex-
pect to say, “We got through it.” In the meantime, let’s remain op-
timistic that an effective vaccine will be available in the near future.S

Wearing a facemask was actively encouraged during the Spanish flu 
outbreak of 1918.
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Just because there is a pandemic doesn’t 
mean women don’t need important 
breast health services, so the 18th annu-

al St. Joseph’s/Candler SmartWomen event  
– an annual fundraiser for St. Joseph’s/Can-
dler’s Mary Telfair Women’s Hospital – will 
take place virtually this year. Hosted by St. 
Joseph’s/Candler and presented by Savannah 
Chatham Imaging, SmartWomen will raise 
money for the Telfair Mammography Fund 
at Telfair Pavilion, which provides mammo-
grams and other breast care services for those 
who cannot afford such lifesaving services.

Usually, SmartWomen is a luncheon and 
expo with a nationally known speaker who 
inspires and enlightens the 1,400 people who 

attend. Because of the ongoing pandemic, the 
SmartWomen committee pivoted this year, 
and will showcase 18 inspiring local women 
through video. 

The Telfair Mammography Fund ensures 
that all women have access to mammogra-
phy and other services, even if they have no 
insurance or high deductibles or co-pays. In 
our region, approximately 25 percent of the 
population is uninsured or underinsured. 
Last year, SmartWomen raised $183,743 
for uninsured and underinsured women to 
receive the mammograms and breast health 
services they need. It is the one fund that St. 
Joseph’s/Candler’s President and CEO Paul 
P. Hinchey likes to see depleted each year. 

“Because that means that uninsured and un-
derinsured women are getting their mammo-
grams,” Hinchey says. “We do not want any 
woman in our region to miss getting their 
mammogram because they don’t have insur-
ance. Each year, this event helps fill that fund 
back up again.”

Past years’ luncheons have featured nota-
ble women such as Taya Kyle, Jane Seymour, 
Anne Burrell, Fran Drescher, Amy Grant, 
Dr. Jennifer Ashton, Marilu Henner, Joan 
Lunden, Giuliana Rancic, Leigh Anne Tu-
ohy, Olympia Dukakis, Ellen Burstyn, Peg-
gy Fleming, Ivana Trump, Erin Brockovich, 
Suze Orman and Mary Kay Andrews.

Live smart

ABOUT SMARTWOMEN
Normally, tickets or whole tables are avail-

able for purchase. Not this year, but you can 
still donate by going to www.sjcsmartwom-
en.org.

COVID-19 can’t stop the annual Dia-
mond Dig, thanks to another dazzling do-
nation from Harkleroad Diamonds and Fine 
Jewelry. For only $25, participants enter to 
win a stunning ring – a 2-carat baguette and 
round diamond band in 14K white gold with 
a diamond quality of g-H SI1-SI2, valued at 
$6,500. The drawing is October 2, so go to 
www.sjchs.org/diamonddig to enter.

SmartWomen media sponsors include 
WTOC, the Savannah Morning News and 
iHeart Radio’s 98.7 The River. 

THIS YEAR’S VIRTUAL STARS
St. Joseph’s/Candler will feature 18 smart 

women from right here in Savannah and the 
Lowcountry. Our area is blessed with some 
of the most creative, charismatic, bright and 
resilient women in the country. They will 
speak to you just as our past keynotes have – 
telling their stories as only they can. But their 
talks will be in short videos, shared by our 
media partners and accessible anytime on our 
website throughout the month of September. 
Each of these SmartWomen will share their 
insights, straight from the heart, in their own 
virtual vignettes:
• Bertice Berry
• Captain Judy Helmey
• Joanie Heyward
• Melissa Yao Hille
• Shirley James
• Sheryl Jones
• Fran Kaminsky
• Susan Ketchum
• Dottie Kluttz
• Kathy Levitt
• Anne Read Lattimore
• Emily McCarthy
• Leslie Richardson
• Sallie Ann Robinson

Celebrating Smart Women, Virtually
This year’s St. Joseph’s/Candler SmartWomen virtual event will feature 18 inspiring local women, sharing their stories through video

• Malena Stone
• Libbie Summers
• Lindsay Thomas
• Whitney Williams-Smith

These women aren’t just notable, they’re 
also our neighbors. Their stories come from 
that special place we all share – our home in 
Savannah and the Lowcountry. 

YOU MAKE IT HAPPEN
The Telfair Mammography Fund is re-

filled every year because of your support of 
SmartWomen. You can continue that support 
this year by making a donation easily at www.
sjchs.org/smartwomen. This year, our goal is 
to raise $100,000 online through the gener-

ous support of the community and sponsors. 
Think a Diamond Dig purchase or a small 
donation to the Telfair Mammography Fund 
doesn’t make much of a difference? Think 
again. Those small donations have led to re-
cord-breaking numbers practically every year. 
In fact, the 2019 SmartWomen Luncheon 
and Expo surpassed totals from all others in 
its 17-year history.

So meet some smart women, have fun with 
the Diamond Dig, and spread the word that 
it is all happening virtually. The thousands of 
uninsured and underinsured women in our 
area, who can benefit from timely diagnostic 
treatment, will have you to thank.

This past year, with the help of contributions to the Mammography Fund, St. Joseph’s/
Candler purchased a new mobile mammography unit equipped with the most advanced 3D 
technology. Prior to mobile mammography, women in some areas lacked access to preventative 
care or they delayed mammograms to avoid taking time away from family or work.

“This service allows us to bring early detection to more people in the workplace and in the 
community, with  convenient options for annual screening mammography,” says mobile mam-
mography team leader, Carol Paige. “Mobile mammography takes away obstacles by providing 
patients immediate access to cutting-edge technology.”

How Your Support Helps
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I’m a city girl, born and bred. I’ve never 
been much of a traveler, either by plane 
or car. Being prone to car sickness in early 

childhood, road trips have very little appeal. 
However, I am on the verge of getting in my 
car and just driving… somewhere. 

Maybe this wanderlust is compelled by the 
shelter-in-place-for-what-seems-the-rest-of-
my-days. I need to see something different 
and beautiful.

Our daughter, Brooke, and her family re-
cently visited friends in Banner Elk, North 
Carolina. They had a pleasant six-hour drive 
through gorgeous areas filled with captivat-
ing sites, even Christmas tree farms. Of all 
the photos she shared, one impressed me so 
much - a barn quilt. 

I have never-before heard of or seen a barn 
quilt. Do they keep barns warm? Curious, I 
got online and searched for background on 
these beautiful displays of simple and excep-
tional design.

 
The first barn quilt trail was created in 

Adams County, Ohio, in 2001. Donna Sue 
Groves wished to honor her mother, Max-

ine, with a large painting highlighting her 
mother’s passion – quilting - on the family 
barn. Groves partnered with Planning Adams 
County’s Tomorrow, receiving a grant from 
the Ohio Arts Council, to launch the coun-
ty’s colorful display of historical quilt squares. 
The idea soon spread, creating a “clothesline 
of quilts.” The Adams County Chamber of 
Commerce made a contribution, along with 
several local businesses and residents, some of 
which created their own squares.

The earliest barn quilts were painted di-
rectly on the surfaces of barns, but local artists 
found the work tedious and time-consuming. 
Soon, painters began creating quilt blocks on 
wood, which were then mounted on barns. 
Once the design is drawn onto the boards, 
each section is outlined with painters’ tape, 
then painted with several coats of exterior la-
tex or acrylic paint. 

A full-size barn quilt is eight feet square 
– two sheets of plywood mounted side by 
side. Barn quilt painters recently began using 
MDO signboard, which is a bit more expen-
sive but easier to work with than plywood 
because of its smooth surface. Barn quilts are 
most often designed using traditional geo-

metric blocks that can be found in quilting 
books. There are thousands of existing pat-
terns, and the wide spectrum of possible col-
ors creates even more possibilities. Some barn 
quilts are custom designed or modeled after 
a family quilt, using a single block of colors 
from the pattern. A quilt block might be a 
tribute to a lost loved one – a floral pattern to 
honor a beloved gardener, for example. Some-
times, designs that may not seem “quilt-able” 
are chosen. Many barn owners display their 
patriotism with a red, white and blue motif, 
or their loyalty to a particular school, featur-
ing colors and an image of its mascot worked 
into the design.

As for who paints barn quilts…lots of 
people, evidently. Carrying the requisite 
boards takes some muscle; but, once they’re 
in place, anyone from a child to a senior cit-
izen can participate. In many communities, 
4H chapters, Scouts, civic groups, churches 
and schools have been active in such projects. 
Sometimes, a committee is formed to help 
with painting and mounting barn quilts. This 
group may consist of residents interested in 
bringing a quilt trail to their area, and some 
enlist local barn owners to complete the task. 
Alternatively, there are quilt trails that have 

ON THE PARKWAY

By Teri Grayson
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Barn quilts have become a popular piece of Americana in 
small towns and rural areas. A quilt trail – usually within 

a single county – creates a driving or walking 
tour, and helps unite smaller communities.
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been created by just one or two energetic painters. 

A quilt trail is a series of quilt blocks mounted in neighboring loca-
tions to create a driving or walking tour. The quilt blocks do not have 
to be on rural barns; many are on buildings or mounted in public 
places. Trail organizers often offer a map – printed or electronic – so 
that travelers can locate quilts. Usually, a trail will be confined to a 
single county, but there are no definitive rules as to location or de-
sign. Technically, anything that can be painted could be reproduced in 
cloth, and there is no national quilt trail authority to dictate whether 
your design is acceptable.

At least 15 Georgia counties are home to barn quilt trails. Most fall 
in the northern third of the state, but the southeast corner has its own 
sites in Wayne County. Five counties near Florida’s northern border 
feature barn quilt trails, and South Carolina has a cluster of seven 
counties in the hilly northwest corner of the Palmetto State.

Barnquiltinfo.com is a comprehensive source for barn quilt informa-
tion and listings.

S

1819 Skinnie 36.indd   24-25 9/21/20   12:47 PM



It’s that time of year again. Football is back! And so is our football pool. We have a 
loyal band of pool participants year after year, but we invite you to get involved, too. 

 
If you win, you get a prize. It’s as simple as that. And playing makes watching those 

Saturday scoreboard shows a little more interesting. 
 
The rules are simple. Predict the winning team for each game. And get more right 

than the rest of your friends. Twenty college tilts to start us off. This slate of games will 
be played during the stretch extending from Thursday, September 24, through Sunday, 
September 27. 

 
Email your picks to chendrix@theskinnie.com, or send your entry the old-fashioned 

way to:
The Skinnie
15 Lake Street, Suite 280
Savannah, GA 31411

Alternatively, just drop it by our offices in the Lake Side Center across from Publix. 

Entries are due Wednesday, September 23, at 5 p.m. Please, limit one entry per 
contestant. Good luck and enjoy the games!

NCAA
UAB at South Alabama
Memphis at UTSA
Kansas St. at Oklahoma
Notre Dame at Wake Forest
Florida at Mississippi
Kentucky at Auburn
Louisville at Pittsburgh
Georgia Southern at Louisiana
Georgia Tech at Syracuse
Iowa St. at TCU
Tennessee at South Carolina
West Virginia at Oklahoma St.
Army at Cincinnati
Georgia at Arkansas
Duke at Virginia
NC St. at Virginia Tech
Florida St. at Miami
Tulane and Southern Mississippi
South Florida at Florida Atlantic
Florida International at Liberty

NFL
Las Vegas at New England
San Francisco at NY Giants
LA Rams at Buffalo
Houston at Pittsburgh
Green Bay at New Orleans

As a tiebreaker this week, 
pick the total points in the 

Georgia Tech/Syracuse game. 

________________
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Complete Island Hopping listings are now online! Just visit www.theskinnie.com and click “Read.”

funds for scholarships and loans for women who 
are entering college or whose education has been 
interrupted and find it necessary to return to 
school to support themselves and/or their fami-
lies, for women pursuing a doctoral level degree, 
or for international scholars. This annual event is 
P.E.O. Chapter BB’s largest fundraiser of the year. 
Please consider purchasing your fall/winter plants 
and flowers from P.E.O. Chapter BB, and support 
women’s education at the same time.

HOCUS POCUS!
WHAT: Landings Magic Society
WHEN: 7 p.m., second Thursday of the month, 
Oct. through May
WHERE: Plantation Club card room
CONTACT: Jim Ruhl, 912.856.3948, jsruhl@
gmail.com or Bill Sickels, 912.598.9123 or 
whsickels@gmail.com
WHAT ELSE: Anyone with an interest in magic 
is welcome. Every meeting is instructional, enter-
taining and enlightening.

BREAKFAST CLUB
WHAT: Kiwanis Club of Skidaway Island 
WHEN: Thursdays at 8 a.m. 
WHERE: The Landings Marshwood Club, The 
Barn
HOW MUCH: Free to attend. 
CONTACT: Michael Klavon, 912.306.0474,be-
fore attending 
WHAT ELSE: This club donates more than 
$60,000+ for at-risk children yearly.

BODY AND SOUL
WHAT: Skidaway Island United Methodist 
Church (SIUMC) Exercise Classes
WHEN: Mondays, Wednesday and Fridays, times 
are below
CONTACT: For more information or to register 
for January session, visit siumc.org/exercise or call 
912.598.8460
WHAT ELSE: Mat Pilates from 9:15-10:15 a.m.; 
and Sit-Fit from 10:15-11:15 a.m. Classes are led 
by Elena Bennett, an ACSM-certified exercise 
instructor. SIUMC has added Friday classes to its 
offerings for church- and non-church members 
alike. 

HORSE SENSE
WHAT: Pegasus Riding Academy volunteers 
needed
WHERE: Old Roberds Dairy, 2500 Tennessee 
Ave., Savannah
CONTACT: For information and directions, visit 
www.prasav.org or call 912.547.6482
WHAT ELSE: Pegasus Riding Academy is a 
therapeutic riding program providing safe, pro-

fessional and ethical equine-assisted activities for 
individuals with physical, mental and emotional 
disabilities. Volunteers are needed to assist these 
special children. Horse experience not necessary.

MEETING OF THE MINDS
WHAT: Stroke Survivors
WHEN: Third Thursday of every month, 4 to 5 
p.m.
WHERE: Messiah Lutheran Church, 1 West 
Ridge Rd.
HOW MUCH: Free
CONTACT: Shirley Nack, 598.7047
WHAT ELSE: Share your experiences with stroke 
survivors. At our meetings we listen and learn 
what other survivors have accomplished in order 
to return to an active lifestyle.

SAFE AND SOUND
WHAT: Women’s support group for people going 
through or having experienced domestic or family 
violence
WHEN:  Third Wednesday of every month, 12 
noon - 1 p.m
WHERE:  SAFE Shelter Center for Domestic 
Violence Services Outreach, 7373 Hodgson 
Memorial Dr.
CONTACT:  Outreach office, 912.651.0004
WHAT ELSE:  SAFE Shelter’s mission is to 
prevent domestic violence, protect victims and 
promote change in lives, families and our commu-
nity. This is an opportunity to meet with women 
experiencing similar challenges. Light refresh-
ments will be served.

WELCOME MAT
WHAT: Learn to create sleeping mats for the 
homeless from discarded plastic bags
WHEN: Wednesdays, 10:30 a.m. – 12 noon at 
Oakridge Club; Thursdays, 9:30 a.m. – 12 noon 
at JEA 
CONTACT: Please RSVP to Carol Greenberg at 
912.355.1238 or MStarArts@gmail.com
WHAT ELSE: Help divert plastic bags from land-
fills and waterways while providing comfort to the 
homeless. Completed mats will be on display the 
first week in February at the JEA Art Gallery.

STUCK IN BETWEEN
WHAT: Middle Aged Tweens of Skidaway 
(MATS). 
WHERE: Usually in private homes.
CONTACT:  matskidaway@gmail.com or 
call Ann Nash at 203.856.8927, or visit www.
matskidaway.com
WHAT ELSE: MATS was formed to create 
social activities for people in their ‘tween years. 

There are monthly socials, book club groups, 
business group, Ladies Night Out, Men’s Poker 
Night and more! Many of us are empty nesters or 
semi-empty nesters. We may find ourselves in the 
later stages of our careers, working part-time or 
navigating issues of early retirement. Some of us 
are still responsible for raising children.

CAUSEWAY CLEAN-UP
WHAT: “Shine Bright like a Diamond (Cause-
way),” litter pickup along Diamond Causeway
WHEN: 1 or 2 times per month, as trash amount 
deems necessary  
WHERE: Meet in the parking lot of Butterbean 
Beach
CONTACT: Courtney Fowler, causewaycleanup@
gmail.com or 912.313.6040
WHAT ELSE: Please bring work gloves and a 
safety vest if you have one; a trash-picker works 
wonders as well.  We will provide trash bags. 
Water is recommended to avoid dehydration.

WE HAVE A WIENER
WHAT: Landings Longdogs Get-togethers
WHEN: 4th Tuesday of each month, 4 p.m.
WHERE: Landings Harbor Marina
HOW MUCH: No charge
CONTACT: Linda Rich, lindarich912@bell-
south.net
WHAT ELSE: A fun play date for you and your 
dachshund(s). Meet other owners and their special 
friends.

IT’S AN HONOR
WHAT:  Honor Flight Savannah seeks war veter-
ans and volunteers
CONTACT: honorflightsavannah.org or 
912.367.9020
WHAT ELSE: Honor Flight Savannah is offering 
WW II, Korea and Vietnam War era veterans liv-
ing in southeast Georgia and southeastern South 
Carolina an all-expense paid trip to Washington, 
D.C., to visit their war memorials. Funding for 
trips is dependent on contributions from commu-
nity citizens and businesses.

CERVUS WITH A PURPOSE
WHAT: Bingo at the Elks Lodge
WHEN: Sundays at 7 p.m. and Wednesdays at 
7:30 p.m.
WHERE: 183 Wilshire Blvd
WHAT ELSE: $1,500 in prizes. All proceeds 
benefit Elks charities.

KEEP ‘EM FLYING
WHAT:  The National Museum of the 
Mighty Eighth Air Force
WHEN:  Tuesday – Saturday, 10 a.m. to 
5 p.m.; Sunday, Noon to 5 p.m.
CONTACT:  For more information call 
912.748.8888 or visit www.mightye-
ighth.org
WHAT ELSE:  New guidelines are in 
place to protect staff and visitors. Visitors 
are strongly recommended to wear 
facemasks. Hand-sanitizing stations have 
been established throughout the museum. 
Some areas will be capacity-controlled.

PHOTO FINISH
WHAT: Photography and art of Jim 
Holmes and John Mitchell
WHEN: Sep. 2 through Sep. 30
WHERE: JEA Art Gallery, 5111 Aber-
corn St. 
CONTACT: Vicky Lunick, 
912.355.8111 
WHAT ELSE: Jim Holmes, a Savannah 
native, received his BFA in photo design 
from the University of Georgia Lamar 
Dodd School of Art. John Mitchell has an 
MFA from SCAD and has worked as an 
art specialist in ceramics and sculpture.

OPEN DOORS
WHAT:  Telfair Museums are open!
WHERE:  Jepson Center for the Arts, 
207 W. York St.; Telfair Academy, 121 
Barnard St.; Owen-Thomas House and 
Slave Quarters, 124 Abercorn St.
HOW MUCH: Admission from $15 to 
$20, includes all three museums
CONTACT:  Telfair Museums, 
912.790.8800 or telfair.org
WHAT ELSE:  At the Owens-Thomas 
House, tour groups are limited to family 
or household groups of 5, with tours 
every 10 minutes. Last tour time of the 
day is 4:20 p.m.

WHO NEW?
WHAT: New Neighbors 
WHEN: Visit www.landingsnewneighbors.com 
to see our calendar  
CONTACT: Visit our website or contact Milli at 
nnnewmember@gmail.com
WHAT ELSE:  The club offers more than 250 
different activities from biking, golf, pickleball, 
walking groups or fishing to Mahjong, Bridge, 
Needle-arts and Canasta. We have exciting mili-
tary tours and special events for you to enjoy right 
here on Skidaway Island.

GOTTA LOVE IT
WHAT: Landlovers Membership
HOW MUCH: Each $30 membership fee covers 
one household of one or two adults. 
CONTACT: Cindy Altman, Landlovers Member-
ship Director, at Landloversmembership@gmail.
com. 
WHAT ELSE: Landlovers is a philanthropic and 
social organization. More information and details 
can be found at www.landlovers.com. Member-
ship year runs from Sep. 1, 2020 through Aug. 
31, 2021. 

NUTS TO YOU
WHAT: PEO Chapter AS annual pecan sale
WHEN: Orders placed from now until Oct. 20; 
Delivery to your home by Nov. 14
HOW MUCH: Pecans are priced at $12 per bag
CONTACT: Judy Gandelot  598.5404 or Gayle 
Burkhardt 598.0969
WHAT ELSE: These attractively wrapped pecan 
delicacies come in a variety of delicious flavors and 
make perfect gifts. All proceeds benefit P.E.O.’s 
scholarship and loan funds for women, who 
seek undergraduate and post-graduate degrees at 
accredited national and international institutions. 
This is our main fundraiser for the year.

HAPPY HOUR FOR HOSPICE
WHAT: Hospice Savannah’s Summer Night Party 
2020
WHEN: Sep. 24, 7 to 7:45 p.m.; auction goes 
live at 9 a.m. on Wednesday, Sep. 16
WHERE: Your patio or living room, with Sum-
mer Night 2020 cocktail in hand
CONTACT: Beth Logan, Hospice Savannah 
Foundation, 912.629.1043
WHAT ELSE: Supporters are invited to a LIVE 
45-minute virtual event to support the Healing 
Arts of Music and Massage Therapy for Hospice 

Savannah’s patients. Hear from sponsors and 
donors, enjoy music by the Midtown Pickers 
and the Jody Jazz Trio, tour the newly renovated 
Hospice Inpatient Unit, and meet certified music 
therapist, Sara, and massage therapist, Jordyn. Pa-
trons can bid on fabulous art and jewelry curated 
by Location Gallery, and nine trips-of-a-lifetime 
with three-year windows, inclusive airfares and 
no blackout dates.  Supporters are encouraged to 
attend while sipping our signature Summer Night 
2020 cocktail! The recipe video can be found at 
SN2020.afrogs.org.

2020 VISION
WHAT: The works of Abigail Stevens
WHEN: Oct. 1 - 30
WHERE: JEA Art Gallery, 5111 Abercorn St. 
HOW MUCH: Free
CONTACT: Vicky Lunick, 912.355.8111
WHAT ELSE: This installation examines the 
phases many of us have gone through in this one 
year alone. From parenting in a pandemic to 
witnessing a time in history torn apart by political 
debate and protests, to the literal movement from 
one phase of societal re-opening to another, we 
progress through the timeline of the past year 
collectively, yet in a private manner.

BARGAIN BOOKS
WHAT: Pop-up Book Sales
WHEN: 10 a.m. to 2:30 p.m., Wednesday 
through Saturday, until October
WHERE: In front of the Village Library, 1 
Skidaway Village Square
HOW MUCH: Prices start at $1
CONTACT: 598.1183 or visit thevillagelibrary.
org
WHAT ELSE: A rotating selection of reasonably 
priced books will be available, both fiction and 
nonfiction, with frequent changes. Proceeds from 
the book sales support the Village Library, an 
independent, all-volunteer library funded entirely 
by donations and fees.

POWER PLANTS
WHAT: P.E.O. Chapter BB’s Annual Plant Sale  
WHEN: Orders placed from Sep. 3 to Oct. 5 
CONTACT: Alice Wright at friz2541@aol.com 
for plant selections, prices and pre-order forms  
WHAT ELSE: Pick up your pre-ordered and 
prepaid plants on Tuesday, Oct. 20, at St. Peter’s 
Episcopal Church, 3 West Ridge Rd. P.E.O. is a 
philanthropic educational organization that raises 

Please email content to mail@theskinnie.com. 
Deadline is the Friday prior to publication. 

island h  p  i  go  p n

1819 Skinnie 36.indd   28-29 9/21/20   12:47 PM



30 – VOL. 18 ISSUE 19      TheSkinnie www.theskinnie.com                                        www.theskinnie.com TheSkinnie      VOL. 18 ISSUE 19 – 31

AIR CONDITIONING
SERVICE/REPAIR

Impact Air, LLC • We service/repair all brands of Air 
Conditioning & Heating equipment.  Services range 
from duct repairs to replacement of an entire HVAC 
system. With over 20 years of experience, you are sure 
to receive quality work at a fair price.  We also offer 
maintenance plans to keep your HVAC system(s) 
operating efficiently. Call Dan Abel, 912.667.1472    
Licensed & Insured GA Lic# CN211101

ART GALLERY
Showcase your surroundings with original art from 
Galleria Fine Art! Browse our online gallery to dis-
cover regional and nationally known artists and 
their stunning artworks. Savannah area residents can 
contact us for in-home showings. Free insured ship-
ping. Welcome to GalleriaFineArt.com. Let’s talk art! 
678.936.5153

AUTOMOTIVE SERVICE
Dixie Motors, Inc. • Serving Savannah since 1980. 
From minor to major repairs on all makes and mod-
els. We offer 30-minute oil change service. Towing 
available. Fleet service available. A/C experts. Na-
tionwide warranty. Conveniently located at 2013 
E. Victory Drive (across the parking lot from Home 
Depot). 355.3568.  
  
LEXUS & TOYOTA OWNERS • Factory trained 
Lexus and Toyota Master Technicians with 25 years 
experience. ASE certified. Located minutes from 
The Landings, Loaner car available with any major 
service or repair. Performing services and repairs at a 
fraction of the dealership prices. Savannah Autoworx, 
116 Shipyard Rd, Savannah, Ga 31406.  Phone: 
912.356.0007.  We service all makes and models.

BABY SITTING/NANNY/  
ELDER CARE/CAREGIVING

Eldercare, childcare, home or pet sitting. CPR cer-
tified 24+ years’ hospital services. Please call Susan 
Gotch at 912.598.8720 (H) or 954.661.2205 (C) 
References available upon request. 

Vickie’s Helping Hands is a non-medical home care 
agency. We provide assistance with daily living activ-

ities that helps eliminate unnecessary work at home. 
Our services include personal care, housekeeping, 
meals, bathing, and errands. We also will go with our 
clients to their appointments. Our sitters are CPR 
certified. Other staff includes an RN/MSN consul-
tant as well as licensed and certified CNAs. Contact 
us today at 912.596.4917 or via email at vickieshelp-
inghands@yahoo.com

CLEANING SERVICES
We are proud, prepared, and equipped to sanitize 
your home. Hubbard’s Cleaning Service. We use EPA 
registered disinfectant and sanitize all of the high 
touch points in your home. Our owner is GBAC/
HCT certified and we follow CDC guidelines to en-
sure client safety in your home. Call 912.961.9131 
for a quote.

Professional, quality cleaning with a personal 
touch! We offer residential/office cleaning. Our mis-
sion at Southern Bella Cleaning Service is to provide 
high-quality service to our valued clients by provid-
ing them with the professional care they deserve. Our 
team goes above and beyond your expectations to de-
liver first class service on time and with a smile. Call 
912.349.8459 for a free quote 

COMPUTER SERVICES
ONSITE NETWORK SERVICES, LLC • Jacob 
Dimond providing prompt and professional onsite 
computer and IT services for Landings residents for 
over 15 years. Specializing in Windows and Apple 
computers, laptops, iPad and smart devices, new 
computer sales and upgrades, computer cleaning and 
tune ups.  Transfer programs and files from old to 
new computers. Wireless network and printer instal-
lation.  Install streaming TV services and help cus-
tomers “cut the cord”.  Provide training and tutoring. 
Smart Home device installation, lightning/power 
surge repairs and data recovery.  Recycling or do-
nation of old equipment. Free phone consultations. 
Call 598.2990 or 507.2693, 7 days a week. 
 
Savannah Computer Services, Inc. • Professionally 
serving coastal areas of Georgia and South Carolina 
for over 25 years. We specialize in PCs, Macs, and 
most IT equipment with a full spectrum of services 
including but not limited to installation, network-

ing, cabling, diagnostic and repair, upgrades, data 
recovery, virus removal and prevention, moving/re-
location, and consulting. Specialty business offerings 
include VOIP phones, high speed internet circuits 
with failover, and hosted cloud backup services. En-
joy fast and convenient on-site service, FREE pickup 
and delivery, or remote service by appointment only. 
Quotes are always free and no travel charge within 
our local area of coverage. Call Mike and Cyndy Ta-
bakian, 912.756.7860 or visit our web site at savan-
nahcomputer.com 

COOLSCULPTING® BY 
COOL BODY CONTOURING

COOLSCULPTING(r) DISCOUNT • 50% dis-
count for CoolSculpting by Cool Body Contouring.  
Starting Sept. 16 2020, while supply lasts, buy up to 
four $300 discount cards for $150 each. Receive up 
to $1200 of FDA cleared treatments for eliminating 
fat for good for $600.  Discount cards are valid until 
Dec.1, 2020. Call 912.200.6000 for your free con-
sultation and scheduling.      

DOOR SCREENS
Phantom Screens • The Phantom Screen’s unique 
retractable design means it is there when you need it 
and disappears when you do not. Designed for doors, 
windows and large openings up to 25 ft. wide, we 
have a Phantom screen to meet your needs. Available 
in a variety of colors to compliment your home décor. 
Call 912.552.2331 or visit phantomscreens.com

FISHING
Bandy’s Bait Shop • Enter Rodney Hall Boat Ramp 
at Butter Bean Beach. We offer live bait: Shrimp, 
Minnows, Crickets, Worms.  Frozen: Shrimp, Mul-
let, and Squid.  Assorted light tackle. Assorted snacks. 
We’re open 7 days a week, Mon thru Friday, 7 a.m. to 
2 p.m., Sat and Sunday, 7 a.m. to 3 p.m., also most 
holidays. Phone: 912.354.6444.

FOR SALE
FOR SALE • Pair of antique (ca 1930) white, wicker 
trough planters (27”L x 10W x 27”H)  with met-
al planting liners. Excellent condition. $120 for the 
pair, please call 203.470.0514.

CLASSIC 1980 Mercedes 450SL • Hard top/rag-
top convertible, 178,000 miles, in excellent con-
dition.  $14,000, OBO.  Call 912.598.7175 or 
845.224.5049

DON’T MISS THIS DESIGNER REDECORA-
TION SALE! Lisa Zipperer, the Landings, 11 Black-
beard Lane, Saturday, 9/19, 9 a.m. to 12. * Collect-
ibles * Lamps * Mirrors * Paintings * Amari China 
* Blue and white porcelain * Silver * Crystal * Table 
linens * Sconces * Chairs * Ottoman * Benches * And 

ACROSS
01. Sinbad, for one
05. Some binge with it
10. “ ___ Almighty” (2007 sequel to
      “Bruce Almighty”)
14. Banjo virtuoso Fleck
15. Lasso
16. “Zorba the Greek” Oscar winner ___
      Kedrova
17. This Great Lakes alliance will draw
      NRA supporters
19. Stretched
20. Swedish sheep whose wool is used for
      rugs
21. Andrew Lloyd Webber’s fifth musical
22. More affected
25. Gland which produces cortisol
27. Ogled
28. Throughout
29. Like 17-Across
30. Darfur locale
31. U.S.Army E-5
34. Styptic pencil target
35. French impressionist who DIDN’T
      paint “Water Lilies”
36. Where professional football started
37. Morse dash
38. Asylum
39. Strip-joint decoy
40. Where the hits are
42. Trojan hero mentioned in the Iliad and
      the Aeneid
43. Currier or Ives
45. Flimflam
46. Fungus that is the base for LSD
47. Nimbus
48. Type of show
49. This older city hookup will be
      named the “GRIFFINS”
55. Crossword?
56. Scoff at
57. Like 747 cockpit controls
58. “The man who created Santa Claus”
59. They came to Princeton in 1969
60. Dissipation

DOWN
01. Disney TV subsidiary
02. Rival of Essex

03. ___-Pro
04. Baseball club
05. Fancy type of ceiling
06. Primrose, in a Goldsmith novel
07. Hudson Bay Co.’s flagship store
08. Nice summer?
09. Cigarette residue
10. Cube root of 1,331
11. “Game of Thrones” buffs will like
      this Midwest fusion
12. Galan’s mother
13. 2019 U.S.Open tennis champion
18. Kibitzed
21. CNN anchor Burnett
22. Anagram for 15-Across
23. A West Coast combo is for NASCAR
      fans
24. “Star ___ “
25. 20th century poet who wrote 
      “Academic Graffiti”
26. “Rats!”
27. Type of paper
28. Death Valley sight

30. Pack rat, e.g.
32. Rice cooked in meat broth
33. Trendy 3-inch dolls for little girls
35. Became a ___ man (swore the Mafia
      oath of omertà)
36. “Not that again!”
38. Intimate
39. Part of a calyx
41. “Enough already!”
42. 1-Down, et al. 
43. Father of Charlemagne
44. Type of football
45. Like a legal pad
47. 1958 posthumous Pulitzer Prize winner
49. Rarely used computer key
50. Enero a enero
51. When doubled, a 1966 Broadway
      musical
52. Possessive pronoun
53. Hector or harry
54. Nickname for Sylvester Stallone

*For each puzzle a relatively difficult set of clues (Challenger) will accompany the first printing. In the subsequent issue,
the same puzzle will appear with an easier set of clues (Standard) Email questions/comments to puzzler@theskinnie.com

$20 each, with a maximum of 50 words • $5 for each additional 10 words • Contact Teri Grayson at 598.9715 or email classifieds@theskinnie.com

Puzzle answers, page 32

CHALLENGER CLUES*

#224   NFL MerGers CLassiFiedsJACK HAMMOND

Teams are pairing up for a new look

The Skinnie Classifieds listings are now online! Just visit www.theskinnie.com and click “Classifieds.”
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much more! (If you need a guest pass, please text 
912.656.4590. Please leave your name).

FRAMING
Sandfly Custom Framing • We are a full service cus-
tom frame shop with over 2,000 mouldings to choose 
from.  All work performed in house to ensure quality 
control. Owned and operated by Judi Weaver with 
23 years experience. Shadow boxes, mirrors, stitch 
art, diplomas, specialty matting, portraits, paintings 
and coastal maps. Consider Sandfly Custom Fram-
ing: “When Quality Matters.” 8413-B Ferguson Ave.  
912.691.1333. 

GOLF CARTS
FOR SALE OR RENT

Golf Carts of Savannah LLC • We have late mod-
el E-Z-Go RXV and Club Car Precedent carts that 
are beyond Landings equipped. Short- or long-term 
rentals available. Call Dana Oliver at 354.1113 for 
details and directions. 

GUNS
Guns Wanted • Top cash paid. Ortiz Custom Guns, 
Master Gunsmith. Firearms Manufacturer. 7 East 
Montgomery Cross Roads, Savannah’s Firearms 
Source. www.ortizcustomguns.com, 912.925.0799

HOMES FOR RENT OR SALE
Are you thinking about selling your home? I have 
buyers interested in buying your house! We also of-
fer FREE design consultations, staging, professional 
photography and local marketing! Mention this ad 
and get a reduced rate commission! Nicole Casino 
with Savannah Real Estate Experts, 912.356.0006 or 
912.598.6250  
 
Interest rates are low • Explore a Marshview Land-
ings condo: a wide marsh view, three stories, elevator 
too. Bedrooms three or four, four plus baths, each 
with door. Owner is anxious to sell. Come ring his 
bell. Call 912.598.9334 or 806.368.1253.

HOME IMPROVEMENT/  
REMODELING

Savannah Tradesmen • Complete Home Remodel-
ing and Construction Contractor. Custom Kitchens 
and Baths. Additions, Screened Porches, Decks. Cer-
tified Pella Window/Door Installer. Roofing Experts. 
Stucco Specialist. Concrete, Pavers, Hardscapes. 
Water Damage Restoration Certified. Foundation 
structural repair experts.  Home Inspector Certified. 
Wood Rot, Pressure Washing, and Painting. Design 
Consultation Services Available. Licensed and In-
sured Georgia Contractors #RBQA004670. Free Es-
timates. Home: 351.0716 or cell: 656.8842.  

John Hodges Construction, Inc. • We specialize in 
window and door replacement and repair. We¹re a 
Pella and Marvin certified contractor. We also spe-
cialize in exterior siding, decks, service fence and 
trim. Interior remodeling: Kitchen, bathrooms, and 
trim. No job too small. Serving the Landings since 
1982. Call 313.2767. 

INTERIOR DESIGN 
AND DECORATING

Debbie’s Decorating • For over 20 years, through-
out the United States, I’ve designed and decorated 
homes, offices and new construction. I would love to 
assist you in updating your home! Please call now to 
book your appointment with Landings resident Deb-
bie Leecock. Phone 214.405.0989 or visit my website 
at www.dleecock.com. 
 

LANDSCAPING/LAWN CARE    
Grassmaster Lawn Care • We offer complete land-
scape management with year-round service. Our 
services also include fertilization, insect, weed, and 
fungus control, along with lawn and shrub programs. 
We are your total lawn care service. We also offer 
landscaping, i.e. lawn renovation and sodding. Li-
censed and Insured. Free estimates. Please call Mike 
Schuman at 354.8856.  

Scott’s Lawn Service, LLC • Customer service you 
deserve! We are committed to providing the most 
reliable lawn care service and maintenance. Offering 
complete lawn care needs including lawn mowing, 
edging, pruning, hedge trimming, blowing, blowing 
the roof, and pine straw installation, and fertilizer. 
Call today for a free estimate. Let us maintain your 
property, so you can enjoy it. Licensed and insured. 
912.656.8472

New Leaf Landscape Management • As Skidaway 
Island residents, we understand your need to main-
tain a beautiful well-kept lawn. New Leaf Landscape 
Management specializes in full-service lawn mainte-
nance and fertilization, debris removal and profes-

sional landscaping design/ installation. With over 
15 years in the industry, we have developed strong 
relationships with local companies to deliver superior 
products for your home at the utmost competitive 
prices. Please call for your no obligation lawn eval-
uation and free quote. Thank you! 912.656.9088 or 
912.210.9773. Licensed and Insured.  

LIFT CHAIRS
Power reclining lift chairs available in all sizes, 
fabrics and features. Correct spinal alignment and 
improved circulation. Lifts you on your feet with a 
touch of a button. Sit & Sleep Mattress...1110 Eisen-
hower Dr., 912.355.2331. See our display ad.

MASSAGE THERAPY
In-Home Massage Therapy • Licensed Massage 
Therapist with 12 years experience. Landings resi-
dents’ references available upon request. Misty Marti-
nez, LMT; 912.661.1387, mistymartinezlmt@gmail.
com

MOVING & DELIVERY
Specialty Moving and Delivery • Residential and 
Commercial Relocation Specialists Local & Long 
Distance. Offering Household Moving & Rear-
ranging, Business Relocation & Inter-office Mov-
ing,  Pickup & Delivery Service, Installation & As-
sembly, Loading & Unloading, Packing & Crating, 
Shipping & Receiving, Warehousing & Storage and 
Packing Supplies. Specializing in Items that Require 
Special Care including: Fine Furniture & Pianos, Art 
& Antiques, Office Furniture & Systems, Business 
Machines & Electronics and Medical & Institutional 
Equipment. Serving the Landings for over 20 years. 
Licensed & Insured. References. Call 925.9528.  
  
Gracious Moves • Landings Resident/Realtor® /
Move Manager, Brooke Bass has been assisting 
families since 1985.  Moving simplified from A to 
Z:  Prepare home for sale, list and sell, sort, pack, 
organize, floor plan, stage, unpack, setup, hang art, 
remove boxes on moving day! NAR® Outstanding 
Service Award! www.GraciousMoves.com; Brooke@ 
GraciousMoves.com; Call Brooke, 912.655.9299.

PAINTING AND  
POWER WASHING

Islands Painting • Proudly serving the Landings for 
over 20 years. We specialize in custom interior and 
exterior painting. We also do pressure washing of 
homes, sidewalks, driveways, etc. Wallpaper removal 

and much more!! Thank you for your consideration. 
Please see my reviews at TLA. Call Tommy Rigdon, 
912.308.4601 or email: tjrigdon@yahoo.com 

LUKSCOLOR PAINTING SERVICES • Licensed 
& Insured. Quality painting at an affordable price 
done by someone you can trust! No job too small. 
References available...Creating beautiful homes in the 
Savannah/Chatham County area for over 14  years. 
Call Andrey Ribeiro for free estimates, 912.713.9578. 
Email: andrey.lukscolor@gmail.com / Website:www.

lukscolorpainting.com  

All American Low Country Painting • We are a 4th 
generation Painting business with over 60 Years of 
experience. All our work comes with a 2-year guar-
antee and paint from Sherwin Williams has a lifetime 
warranty. Please call us for your painting needs and all 
estimates are free of charge. We are locally owned and 
operated. Licensed and insured. Call Randy Parrish 
912.239.0206 or email randyparrish1976@gmail.
com to schedule your appointment. 

PERSONAL HOME TRAINER    
Personal Home Training and Exercise • Michael 
Cohen, Olympic Coach and Olympic athlete brings 
his 50 years of expertise to your home. Specializing in 
weight management, sport specific training and gen-
eral fitness for all ages. Creator and Founder of GEM, 
an exercise program for those with Parkinson’s, Es-
sential Tremor and other Movement Disorders, Mi-
chael specializes in training and coaching designed to 
lessen the symptoms of these disorders and keep you 
active. Licensed, Certified, Insured and Background 
Screened. 912.663.5833 or email: CohenWeightlift-
ing@aol.com

SERVICES
Sandfly Custom Framing • We are a full-service cus-
tom frame shop with over 2,000 mouldings to choose 
from.  All work performed in house to ensure quality 
control. Owned and operated by Judi Weaver with 
23 years experience. Shadow boxes, mirrors, stitch 
art, diplomas, specialty matting, portraits, paintings 
and coastal maps. Consider Sandfly Custom Fram-
ing: “When Quality Matters.” 8413-B Ferguson Ave.  
912.691.1333.  

 
Resolution Mediator • Looking for a fair resolu-
tion to a dispute with a contractor, tenant, customer, 
landlord, business, or family member without going 
to court? Resolution Mediator guides parties toward 
common-sense, cost effective solutions, using mod-
ern technology. It is private, convenient, and virtual. 
Sign up for a free consultation. ResolutionMediator.
com or call 912.231.7404

AJ’s DRYER VENT DUCT CLEANING...OR A 
HELPING HAND FOR YOUR NEEDS • If your 
dryer takes longer than 30 minutes to dry a load of 
clothes more than likely your dryer duct system needs 
to be cleaned. Average cost is usually around $100 de-
pending on duct system. Thanks in advance for sup-
porting a BC Cadet!!  Call or text AJ @ 912.507.1384 
Landings Resident.

TREE SERVICES
Treemaster, Inc. • We offer these services for all of 
your tree needs: trimming, pruning, and removal. We 
also offer stump grinding. We’re bonded and insured.  
24-hour emergency service.  We accept all major 
credit cards except Discover. We are the sister com-
pany of Grassmasters, owned by Landings residents, 
Mike and Diane Schuman. Call us at 912.598.0140.  

SavATree and Downey/Evergreen Tree Service have 
joined forces to serve Savannah area communities. 
Our team of professional arborists provide environ-
mentally sensible tree and plant health care programs 
to keep your landscape safe, beautiful, and thriving. 
We take pride in helping our customers find the most 

appropriate solutions for their tree issues, whether 
they require diagnosis and treatment, pruning, or re-
movals. We’re proud to be servicing commercial and 
residential properties in Savannah and along Coast-
al Georgia. For a complimentary consultation, get 
in touch with us today. Call: 912.455.5041 Email: 
savannah@savatree.com Visit: savatree.com/consults

WANTING TO BUY
Buying Old Coins/Jewelry/Bills • I’m local to the 
Landings, and collecting coins and currency is my 
lifelong passion. Right now, I’m looking for old coins, 
jewelry, old bills, gold, coins from the mint, com-
memorative coins, etc. to buy for my collection. I’m 
able to pay higher prices than any other professionals 
since I don’t sell for profit, melt them down, or have 
a staff to pay. I’ll even pay in cash. I’m happy to put 
on a protective mask and come to your place or meet 
anywhere that’s convenient for you. Please call or text 
PJ:  843.605.3639.

WEIGHT LOSS

Weight Loss & Body Sculpting at Slender in Sa-
vannah. 10% Off for Skinnie readers. Weight loss 
plans that work! No pre-packaged food & no starv-
ing! Noninvasive body sculpting for “spot reduction” 
of problem areas – no pain, no downtime! Free con-
sultation and Body Composition Report at Slender 
In Savannah 315 Commercial Drive, Suite A7. Call 
Now! 912.509.7642 

WINDOW CLEANING 

Soap on a Rope • Power washing, window cleaning 
and more. Local, professional, personable, and fully 
insured. Voted Savannah’s best 2018, and 2019! From 
homes to high-rises. 912.233.1544 soaponaropeinc.
com
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Ben McMakin took this picture from his back yard overlooking the 9th tee box 
on the Plantation course. “Squirrels feed on corn by stretching out on the merry-go-round 

to grab the corn,” he says. “At this time of the year the squirrels will eat the five ears 
of corn in one day.”

Wild Things” is a regular feature in  The Skinnie, featuring your photographs  of our beloved island.
Email your high-resolution photos to production@theskinnie.com. 

Please include your nameand a little info about where the photo was taken.
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