
1706 Skinnie 32.indd   1 3/19/19   3:28 PM



www.theskinnie.com                                        www.theskinnie.com TheSkinnie      VOL. 17 ISSUE 06 – 32 – VOL. 17 ISSUE 06      TheSkinnie

1706 Skinnie 32.indd   2-3 3/19/19   3:29 PM



I hate crowds. I don’t drink. Small talk is my nightmare. Absent 23-and-Me 
evidence to the contrary, I’m not Irish, despite the light complexion, freckles 
and increasing strawberry tint in what remains of my hair. So, St. Patricks’s Day 
– I recognize the sacrilege – has never been my thing.   

But this year was different. And I’m starting to change my (lilting) tune. 

My young-adult children, who both live far away from home, returned to 
the nest for the long, green weekend, drawn by the gravitational pull that the 
city in which they were raised has on its native sons and daughters each March. 
And they brought, or reunited with, lots of friends, infusing fresh energy into 
my usually quiet house. St. Pat’s in Savannah is like Homecoming Weekend if 
the town were one big school and football were a spring sport. For the first time 
that I can remember, I loved every minute of it, this year. 

Any excuse to gather loved ones is a good one. Even if the celebration has 
evolved from the veneration of a former self-described slave who brought Ca-
tholicism/Christianity to a not-yet-independent island nation, to an occasion 
for swilling Kelly-colored beer. 

Savannah, more than any place I have ever lived, clings lovingly to its histo-
ry, refusing to eschew or modify traditions or evolve “too much.” This relative 
intransigence is, at times, frustrating, while, conversely, a main source of her 
charm. There’s no inherent aesthetic appeal to vomit in the streets, but there 
is something intoxicating – in a good way – about the civic and Celtic pride. 

As for the inconveniences of revelry, I fared fairly well this year. Total number 
of plastic cups abandoned on my sidewalk, in my tree yard beds, on the brown-
stone side walls leading up my front steps…zero. Save for a pair of cigarette 
butts, my little slice of West Perry Street made out okay, largely due a shift 
in public policy to protect Chippewa Square, pushing the party into Wright 
and Lafayette. In closed systems, if you squeeze tight on one end, the contents 
tend to well up at the other. Which should have been an easy thing to foresee. 
Though I’m not complaining: My win was my neighbors’-to-the-north-and-
east day-after-detritus bad luck.

“Luck o’ the Irish.” A phrase that is both debatable and overused.  But I 
suddenly feel fortunate that my hometown has an Erin obsession. It makes us 
different, interesting; it gives people a reason to check us out. And it calls my 
kids home and the people about whom I care to convene around me. Making 
me the luckiest Irishman-for-a-weekend of all. 
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AUDIENCE APPRECIATION 
Please accept this letter as an expression of 

my gratitude for the excellent article, “The 
Hard Bargain,” by Lynne Hallman Davis in 
the February 20, issue of The Skinnie. The 
article not only captured the essence of the 
book of the same title by Dr. David N. Tuck-
er, son of the great Metropolitan Opera tenor 
Richard Tucker (and father of Dr. Andrew 
Tucker), but also helped draw a sizable audi-
ence to David Tucker’s and my presentation, 
with the legendary baritone Sherrill Milnes, 
in the marvelous city of Savannah.     

 

JIM DRAKE

A BRAVE NEW WORLD?
A recent edition of The Skinnie contained 

a thoughtful letter from Ben Farmer. In it, 
he confessed to struggling with the decision 
to vote “For” or “Against” incorporating 
Skidaway Island as a city. He noted that many 
of his friends had wavered back and forth 
weighing the merits of incorporation; and, 
he admitted that: “If I (Mr. Farmer) knew 
for sure that (the) grand plans and promis-
es (made by the incorporation study team) 
would be fulfilled, I would vote yes.”

Yet, in the end, he announced his decision 
to vote “No,” not for specific reasons, but out 
of his fear of the “unknown.”

I do not know Mr. Farmer personally, 
but I do know the real estate business very 
well. And I can safely bet that the success Mr. 
Farmer has enjoyed in the industry involved 
the taking of many risks, over many years, 
and in many forms, each of which required 
acceptance of the fact that major decisions are 
inevitably surrounded by a host of unknowns. 
This is true of life, itself – marriage, having 
children, choosing a school, picking a pro-
fession, starting a business, expanding that 
business, choosing between medical options 
in a health crisis…the list is endless. Yet, we 
all take those risks or live very somnolent and 
uninteresting lives.

Indeed, I was struck by the parallels be-
tween Mr. Farmer’s career and that of the 
Landings development, itself. His brief biog-
raphy notes that he “opened for business with 
a five person sales staff in a three-bedroom, 
brick house in the autumn of 1975.” The 

Landings had opened just three years earlier 
in a house trailer plunked down in the midst 
of thousands of acres of dense forest – and 
run by a group from Chicago, that knew very 
little about developing on the Southeast coast! 
Mr. Farmer then methodically built his busi-
ness, taking on the risks of adding people and 
opening new offices and expanding his opera-
tions to include construction, and consulting, 
and education. A few miles away, the Land-
ings was risking dollars exploring new out-of-
state markets, buying the bankrupt Skidaway 
Island Plantation, building new golf and club 
facilities in advance of hoped-for future buy-
ers, and methodically advancing from Mar-
shwood to Plantation to Oakridge to Deer 
Creek. And building, at great financial risk, 
a picture-perfect Village to serve the needs of 
Skidaway owners. 

Over the years, Mr. Farmer’s organization 
can take pride in having served as many as 
5,000 customers; the Landings for its part has 
provided an enviable lifestyle to 4,500 fami-
lies collected from all corners of the country. 
But these results were not guaranteed before 
he started his firm or the Landings began its 
development. And they certainly were not 
achieved without risk.

I suspect that still another parallel between 
Mr. Farmer and the Landings is the discipline 
of intelligently analyzing risks before they are 
taken. And I must credit another group with 
possessing this same discipline – the Skidaway 
Incorporation study group. That group start-
ed with experts of their own. Before moving 
to the Landings, the study group’s leader, 
Kathy Siler, had served as city councilwoman 
and elected mayor of Wyoming, Ohio, a sub-
urb of Cincinnati with a population of 8,500, 
almost exactly that of Skidaway today. (As a 
five-year resident of Cincinnati, myself, I can 
attest that Wyoming was an extremely attrac-
tive and affluent suburb.) Ms. Siler clearly 
had practical, hands-on experience with run-
ning a small city in the shadow of a larger 
one. And the group engaged the prestigious 
Carl Vincent Institute of Government to 
thoroughly examine all aspects – pro and con 
– of forming a municipality on Skidaway Is-
land. The institute’s findings were definitively 
positive. And over the two years of investiga-
tion and study, the group carefully examined 
the worst-case, best-case, and expected out-
comes of incorporation. They all showed pos-

itive outcomes well worth the risks involved 
in incorporation. Similar calculations made 
independently by others have corroborated 
the study group’s findings.

This was not a rush to a recommendation. 
It was a well-organized, systematic evalua-
tion of all aspects of an important decision 
– much as I suspect Mr. Farmer made before 
he opened his first office or expanded into his 
second and third.

The world is full of stories about oppor-
tunities missed, due to fear of the unknown. 
Would there be an America if Columbus 
hadn’t bravely pointed his ship west? How 
big would Kodak be today if it had exploit-
ed the digital camera it invented instead of 
safely standing on the rock of film sales? How 
bitterly must Hewlett-Packard regret reject-
ing Steve Wozniak’s concept of the personal 
computer? And how happy are we all that our 
forebears boldly established their own gov-
ernment even though life under British rule 
hadn’t been all that bad during the prior one 
hundred years?

Psychologists call this hesitancy “negativity 
bias,” the tendency to exaggerate the riskiness 
of certain moves and underestimate the bene-
fits of others. In my opinion, Mr. Farmer has 
fallen into this trap – he knows and wants the 
benefits of incorporation, but he has exagger-
ated the risks of seizing them.

I am reminded of a quotation that I have 
turned to during the course of my life and 
which seems particularly apt in this moment: 
“Timid sailors reef and tack and hug the shel-
tering lee, But ships that bring a whole world 
back, put bravely out to sea.”

We have a once-in-our-lifetime chance 
to truly protect the lifestyle we enjoy on 
Skidaway. Don’t allow fear and timidity be 
the causes of letting that opportunity slip out 
of our hands.

As 40-year resident and former president 
of the Branigar Organizaion, I have already 
voted “Yes” on incorporation and I urge the 
undecided among you to do the same.

 

Richard Burke
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mer’s or dementia. A 2017 study listed hear-
ing loss as one of nine “potentially modifiable 
health and lifestyle factors” that can help pre-
vent or delay cognitive decline and dementia. 
An 18-year study at the University of Man-
chester found the rate of cognitive decline 
slowed after participants began using hearing 
aids. “There are certified, documented links,” 
Timna explains. “If you don’t put sound in 
into the auditory system, you’re going to have 
earlier memory problems, and it leads to a lot 
of other problems.” 

From meaningful conversation to subcon-
scious auditory cues, the brain is a hub of 
activity. Without a consistently healthy flow 
of auditory information, the brain gradually 
stops processing data, similar to a muscle that 
atrophies from lack of use. This can lead to 

frustrating social interaction, breakdowns in 
communication, confusion and anxiety, and 
eventually to social isolation and depression. 

But one’s hearing is not always the source 
of health-related issues; sometimes it is the 
victim. Hearing loss may be the result of 
cardiovascular disease, caused by poor blood 
flow to the ears. Diseases such as diabetes, 
osteoporosis and kidney failure can impact 
one’s hearing as well. Also, the inner ear is 
directly related to physical balance, and can 
affect one’s risk of falls. Such issues can in-
crease the likelihood of hospitalization, and a 
general increase in healthcare costs.

FILTERING THE NOISE
Timna is dismayed by the number of 

patients she sees who are misled by the vol-

According to AARP statistics, more than 
10,000 baby boomers are turning 65 years 
old every day. Approximately one-third of 
Americans age 65 to 74 can expect to expe-
rience some degree of hearing loss, rising to 
nearly 50 percent after age 75. 

Because hearing loss is a gradual process, 
it can be difficult to identify, especially for 
those who are reluctant to accept the realities 
of aging. Studies have demonstrated that a 
number of ailments can impact our hearing, 
leading health and hearing experts to suggest 
a regular hearing test is as important as an an-
nual dental exam or eye checkup. Dr. Susan 
Timna, an audiologist with Audiology and 
Hearing Aid Specialists, compares such med-
ical evidence to the studies that first made 
a correlation between smoking and cancer. 
“Cancer’s a scary word; hearing loss isn’t,” 
she says.

Says Timna, “There’s a stigma attached to 
loss of hearing that people need to get over, 
and realize it’s just as important long term as 
any other health issue. It’s not going to kill 
you but it will kill your quality of life.”

HEARING AND HEALTH
There are many surprising correlations 

between hearing loss and other health con-
cerns. If one system or organ fails, it can have 
a domino effect throughout the body, and 
one’s hearing is not immune to the process. 
Perhaps the most obvious is how hearing loss 
can contribute to cognitive decline – Alzhei-

The Relationship 
Between Hearing 

and Health

Sound

Advice

By Mike  Broder i ck

ume of advertising targeting hearing loss. “I 
feel terrible for the consumer because it is so 
deceiving and so hard to understand, they 
have no idea which way to look or what to 
believe,” she says.

She says many ads feature a photo of some-
one wearing a white lab coat, implying that 
the person is a medical doctor or a doctor of 
audiology, and allowing consumers to believe 
it. She cites the fact that a doctor of audiolo-
gy is a healthcare profession. “We have seven 
and a half years of school in medical hearing 
healthcare behind us, whereas someone sell-
ing hearing aids may have only a couple of 
weeks of sales training,” Timna explains. “But 
nobody can tell that from a newspaper ad.”

Often the ads will feature hearing aid de-
vices at remarkably low prices, but she says 
these are often used as a lure for potential 
customers. Because everyone’s hearing loss is 
different, there are different models designed 
for different results. Timna says, “But then 
they switch and say, ‘Oh, no, you’re really 
not a candidate for the advertised aid.’” says 
Timna. 

She adds, “I’ve seen people with treatable 

hearing problems that are fit with devices that 
could have been resolved with a visit to an ear, 
nose and throat physician.”

Timna observes that patients are influ-
enced by their peers. “People sometimes will 
say, when referencing the hearing device they 
want, ‘My neighbor has these, I want these,”’ 
she says. “But it doesn’t go by your neighbor, 
it goes by the severity, and type of hearing loss 
you have, your ear canal shape, your hearing 
lifestyle demands, as well as your budget. The 
ad in the paper makes it sound like anyone 
can wear any device, and that is simply not 
true.”

Some hearing aid models are labeled “pre-
mium,” but only because the clinic claims it 
to be. According to Timna, at the advent of 
digital hearing aid technology, manufactur-
ers would offer premium, mid-level or basic 
models, with commensurate pricing. But be-
cause there’s no standardized definition, hear-
ing aid clinics are free to categorize anything 
as “premium.”

“We’ve got to stop using these labels,” she 
says. “They’re confusing and are not apples to 
apples like it seems. So we’re trying to come 

up with a way people can recognize the differ-
ences in what the devices actually do.”

Some manufacturers create proprietary 
models for retailers. She cites a Costco ad that 
offers a premium Phonak Marvel for $1,500 
a set. She contacted Phonak to inquire about 
selling the same model. “They told me, ‘We 
can’t sell that Marvel to you because that is 
the ‘Costco one,’ and it’s not the same as the 
regular one.’”

Regretfully, this is a common practice in 
many industries, but the ethics are rather 
sketchy. “It’s taking an inordinate amount of 
time for me to try to explain it to patients,” 
says Timna. “These are well educated people 
who are Internet-savvy and investigating and 
reading but not understanding how to make 
a good informed decision because there is too 
much misleading information.”

THE FUTURE IS HEAR
Many regard a hearing aid as a form of 

technology, rather than healthcare; but, ac-
cording to Timna, the FDA categorizes a 
hearing aid as a medical device. Matters will 
become more complicated next year, when 
hearing devices will be made available over 
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the counter to those suffering from mild to moderate hearing loss. 
“It’s not a hearing aid, really, it’s an amplifier,” says Timna, which she 
adds is not subject to the same regulations as a hearing aid.

In 2017, Congress required the FDA to develop regulations by 
2020 for over-the-counter hearing aids, aimed at making them more 
affordable and accessible. According to HealthyHearing.com, of the 
28.8 million Americans (age 20-69) who could benefit from wear-
ing hearing aids, fewer than 16 percent have ever used them. In the 
meantime, Timna’s major concern is providing people with adequate 
information, enabling them to ask the right questions and make an 
informed decision regarding their future healthcare.

She expresses concern for those who fail to address their hearing 
issues at the first sign of loss. “People don’t understand the importance 
of addressing hearing loss as soon as it is noticeable to them or their 
families,” she explains. “Or, they don’t realize that having hearing loss 
could lead to other health issues and feel ‘it’s not that bad.’ I totally 
understand that, but like everything else we do to stay healthy, hearing 
loss can’t be ignored. I know it’s just another thing we have to do as 
we age, but maintaining quality of life with friends and family is what 
it’s about.”

Hearing loss is not going to kill you 
but it will kill your quality of life.
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In 1971, Theodor ‘Dr. Seuss’ Geisel published The Lorax, featuring 
the Once-ler, an industrialist who began using Truffula trees as the 
primary resource for his manufacturing business – which eventu-

ally failed due to unsustainable practices. It remains a cautionary tale 
about the serious environmental dangers of corporate selfishness and 
greed. The book’s most famous quote says, “Unless someone like you 
cares a whole awful lot, nothing’s going to get better – it’s not.” 

Henry Jelinek IV is that someone.

Around the same time as the pub-
lication of The Lorax, Jelinek had 
become the new head of the 
Jelinek Cork Group, a family 
business in Toronto. It also 
utilizes trees – the bark of 
the cork oak, a relative 
of Savannah’s live oak. 
Where Jelinek and the 
Once-ler differ – and 
differ greatly – is 
an appreciation for 
nature and a sense 
of accountability. 
“Businesses need 
to be socially re-
sponsible,” Jelinek 
stresses. “They need 
to act ethically and 
properly in the com-
munities in which 

they operate. And they need to give back to those communities when 
they can.”

Wise words from a man who’s had a lot taken from him, especially 
in his younger years. Jelinek is originally from Prague, in what is now 
the Czech Republic. In 1944, on the very day he was born, the Na-
zis arrested his father, Henry Jelinek III, for collaborating against the 
Third Reich. It would be three months before the older Henry would 

first set eyes on his newborn son. In May of the following year, 
the Russian Red Army liberated Czechoslovakia, but 

soon assumed control of all industries, including 
the Jelineks’ cork company, and even the family 

home. Luckily, the family was able to escape, 
first to Switzerland for about a year, then 

eventually across the Atlantic to Canada.

While living in Toronto, the Je-
lineks continued a family tradi-
tion - ice skating. Older siblings, 
Maria and Otto, trained at the 
Oakville Skating Club under 
Bruce Hyland, becoming junior 
level Canadian national champi-
ons in 1955, winning the gold 
at the 1962 World Figure Skat-
ing Championships (in Prague, 
ironically). Meanwhile, Henry, 
their younger brother, was a 
self-described comedian on ice. 
“I had to be a comedian – be-

cause I couldn’t take it seriously,” 

He’s a Corker: Henry Jelinek
By Stefanie Chipperield

he says. “We traveled throughout Europe and most of North America 
performing. And that was enjoyable because, not only did we get paid 
for it, but we enjoyed the travels as well.”

It was in their travels that Henry and his wife, Cathy, discovered the 
Landings. Driving home from Florida, they stopped at various spots 
along the way to sightsee. “We loved Savannah and we liked the area 
here so much – and my wife had friends who used to live here – so we 
came in to look around.”

They fell in love with it right away, and bought a home in 2008. 
When one of their sons came to visit, he also fell in love with the area. 
Eventually, he and his siblings decided it would be a good idea to 
start a subsidiary of Jelinek Cork here. Jonathan, Karina and Henry 
“Sonny” Jelinek V, fifth-generation and current owners of the thriving 
family business, operate a lovely shop on West Bay Street, overlooking 
River Street. The store is stocked with gift items like coasters, hot-
pads and placemats, as well as the usual traditional wine and liquor 
bottle-stoppers, and products most people would never think of. Cork 
can be used to make insulating materials, floors and furniture, and 
less-expected cork leather and materials for handbags and furniture 
upholstery.

“The beauty of cork, and I’d like to stress this because I think it’s 
so important, is that it’s a renewable resource,” Jelinek (IV) explains. 
Rather than cut down the tree, the cork oak has a unique bark that is 
stripped off every nine years, and then regrows.

Jelinek Cork began in 1855, when Jindrich ‘Henry’ Jelinek had 

Every nine years, the bark of the Cork oak is harvested for a variety of 
products, from building materials to bulletin boards.
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an idea to bottle beer in cork-sealed bottles 
rather than cumbersome stoneware jugs of 
the day. While the business has evolved since 
then, the company continues to thrive. To-
day, cork has many rivals as a durable mate-
rial, but Jelinek says competition doesn’t hin-
der his company and its products. “There’s 
no product, no material, manmade or natu-
ral, that has all the components of cork,” he 
asserts. “That will never change. If we don’t 
use them for wine bottles, then we use them 
for other things. It makes us more innovative 
to come up with new and modern products.”

While his father (HJ III) resurrected the 
company in Canada, it was the fourth gener-
ation Jelinek who expanded its reach to five 
additional countries, including the Czech 
Republic. After decades of Soviet control, 
the Czechs were inspired to reinvigorate their 
nation’s industry. The Jelineks also pursued 
opportunities in England, Portugal, and the 
U.S.

As a consultant for the company, Jelinek 
proudly taught young entrepreneurs in 
North America and Europe to operate their 
businesses with great environmental care and 
social responsibility. He co-authored a book 

and wrote another himself on the subject. He 
started lecturing at the invitation of his alma 
mater, Ohio’s Mariette College, around the 
time he received his journalism and sociology 
degrees in 1968. 

“I’m a big believer in liberal arts educa-
tion,” Jelinek says, “because I think it broad-
ens one’s mind and intellect, much more than 
specified learning.” 

While Jelinek was on the board of trustees, 
there was a debate whether the school should 
be more specific in the education it offered to 
students. “We decided that it was not a wise 
way to turn in general, though we understood 
that having some very specific studies and 
majors was important,” he explains.

Among Jelinek’s many interests, he counts 
photography, which captured his attention 
about a decade ago, just about the time he 
first arrived on Skidaway Island. “Even when 
travelling, I used to just walk by so many 
things,” he says. “Now I really enjoy taking 
photos, especially of nature. It ties into the 
theme of preservation and creates a great sto-
ry.” S
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This year, St. Joseph’s/Candler’s St. 
Patrick’s Day parade float paid spe-
cial tribute to the Sisters of Mercy 

and their 175 year legacy of good works in 
America. That legacy began in Ireland with 
Catherine McAuley, an Irish Catholic lay-
woman who saw the needs of the sick and the 
poor, and dedicated her life to helping those 
in need. She opened the House of Mercy in 
Dublin in 1827. Three years later, McAuley 
and two other women became the first Sisters 
of Mercy. 

Within a few short years, McAuley’s noble 
efforts expanded throughout Ireland, Europe 
and, eventually, to the Americas. In each in-
stance, hospitality and connection to those in 
need were at the core of the Mercy ministry. 

In 1845, McAuley inspired a group of fel-
low sisters to come to Savannah to open St. 

Vincent’s Academy, an educational institu-
tion for young girls. That institution has been 
an Savannah icon since its inception and is 
still widely recognized for academic excel-
lence in the Mercy traditions. 

Following the Civil War, yellow fever 
claimed 10 percent of Savannah’s population, 
and the sisters came to the aid of the local 
population. By 1875, the Sisters of Mercy 
had taken charge of the local Marine Hos-
pital, moved it to a better facility at Taylor 
and Habersham Streets, and renamed it St. 
Joseph’s Hospital – another Mercy legacy still 
recognized for exceptional healthcare. 

Today, the Sisters of Mercy serve in many 
ministries all of over the world, including 
America. When one considers the impact that 
the Sisters of Mercy has had on Savannah, it 

becomes awe-inspiring to realize how many 
other locations in our country have felt a sim-
ilar impact. Both St. Joseph’s/Candler and St. 
Vincent’s Academy are shining examples of 
the strength of Catherine McAuley and her 
sisters’ powerful legacy. The sisters’ insight, 
leadership, and dedication to Savannah, its 
people and its future, are woven into the his-
toric fabric of this region.

The idea for the parade float was to honor 
the sisters’ devotion to God, recognize their 
service to humanity, and give thanks for that 
such caring influence remains vibrant and 
strong after nearly two centuries. The health 
system’s float included a map marking all of 
the states where the Sisters of Mercy have 
served in the past 175 years. Today, the Sis-
ters of Mercy currently serve in 30 of states 
and three U.S. territories. Those states were 

The 17th annual Candler Clays Charity Shoot and Auction 
bested last year’s fundraising record, garnering more than 
$182,000 for advancements in cancer care in the Savan-

nah region. Candler Clays is a two-day event combining a charity 
auction of items donated by local merchants and a clay shooting 
competition at the Forest City Gun Club. This year, 290 shooters, 
forming 77 teams, competed.  

The event has raised more than $1.3 million since its inception, 
with funds benefitting the Nancy N. and J.C. Lewis Cancer and 
Research Pavilion at St. Joseph’s/Candler. J.E. Dunn Construction 
was the presenting sponsor and the Mingledorff Family Trust was 
the gold sponsor. Shooters and guests came from all over the re-
gion, including out-of-state teams from South Carolina and Flor-
ida.  

“The effort from our volunteers and the response from the 
community this year was absolutely amazing,” says Heather Gar-
ber Smith, chair of the 2019 Candler Clays committee. “Without 
them, we would never have had this record-setting year. It is hum-
bling to think of how much this will help cancer survivors in our 
region and the advances in cancer care this money will support. I 
am thankful to all who helped make this year’s event the best yet!”  

Vernice Rackett, executive director of the St. Joseph’s/Candler 
Foundations, says, “Along with an enthusiastic group of volunteers, 
Candler Clays’ corporate and in-kind sponsors have embraced this 
event, year after year, to support our patient care initiatives. Can-

dler Clays now enjoys a regional following with participants travel-
ing from Atlanta, Greenville, South Carolina, Palm Beach, Florida, 
Bluffton, and Hilton Head. We are grateful for their loyalty.”

The previous high fundraising mark was $176,000, set last year.

The 2019 Candler Clays Committee included Heather Garber 
Smith, committee chair; Patrick Hinchey, co-vice chair; Thom-
as Odom, co-vice chair; Anne Bone, Jodi Clark, Ashley DuBois, 
Matthew Lufburrow, Ellie McKenzie, Dennis Reed, Jeremy Sum-
merell and Bree Thomas.

To learn more about the St. Joseph’s/Candler Foundations or to 
make a donation, visit www.sjchs.org/foundations. 

Live smart

Candler Clays Raises Record 
Funding For Cancer 

Programs and Research

L-R: Walter Murphy, vice president, JE Dunn Construction, Candler 
Clays Presenting Sponsor; Dr. Howard Zaren, medical director of 
the Nancy N. and J.C. Lewis Cancer and Research Pavilion; Marti 
Barrow; Heather Smith, Candler Clays Committee Chair; Adeline 
Taylor; Thomas Odom; Bree Thomas; Vernice Rackett; Ashley Du-
Bois; Ellie McKenzie

decorated with a shamrock – a symbol of Ire-
land and a metaphor for the Holy Trinity. A 
different kind of trinity stood at the front of 
the float, bearing three of the Sisters of Mer-
cy’s most powerful and enduring images: the 
Mercy Cross, the Mercy Shield, and Cather-
ine McAuley, herself.

In addition to St. Joseph’s/Candler presi-
dent and CEO, Paul P. Hinchey, and COO, 
Kyle McCann, the float featured several of 
St. Joseph’s/Candler’s active Sisters of Mercy, 
including Srs. Margie Beatty, RSM, Maureen 

Connolly, RSM, Veronica Kovach, RSM, and 
Lillian Quadrella, RSM, as well as Mercy 
volunteer, Kelly Taft, and former McAuley 
Award recipient, Debbie Shumans.  

 
This year’s mobile tribute was a recogni-

tion intended to honor the health system’s 
Irish heritage through the Sisters of Mercy 
continuing legacy. In the same manner that 
other Irish decedents honored, celebrated and 
remembered their own ancestors who came 
to this country years ago, the heritage of St. 
Joseph’s/Candler is similarly defined. In es-

sence, the health system’s mobile display was 
a celebration of people – real women from 
Ireland whose hands healed the sick, whose 
actions comforted the poor, and whose exam-
ple guided the lost.

This Irish heritage of commitment, dedi-
cation and good works inspired by a group of 
women who devoted their lives and resources 
to others with generous and timeless acts of 
mercy proved to be a well-received and wel-
come display in the streets of Savannah last 
weekend.

St. Patrick’s Day Float honored the Sisters of Mercy’s 175 years of service 
The Sisters of Mercy and St. Joseph’s/Candler’s Irish heritage were proudly displayed during last week’s St. Patrick’s Day celebration. 

St. Joseph’s/
Candler’s
Annual
Display
Was Second
To Nun
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LEO 
AMORE

Ninety-four-year-old Whitemarsh Island resident Leo Amore 
served in the U.S. Navy during World War II, spending most 
of his four-year enlistment sailing the sea as a gunner’s mate 

on Liberty ships.

Growing up in Ohio, Amore was a talented multi-sport athlete. His 
high school football coach was Woody Hayes, who was just beginning 
his legendary career. “Tough and demanding,” is how Amore remem-
bers his coach, who went on to Ohio State University fame.

Amore joined the Navy in November of 1942. Because he was only 
17 at the time, his father reluctantly signed the enlistment papers for 
his minor son. Even though Amore had 12 siblings, his worried moth-
er would not add her signature to his military contract. The seaman 
recruit completed his training at the Navy’s Great Lakes Recruit and 
Training Center on the shores of Lake Michigan. When he finished, 
he trained as a gunner’s mate to become proficient on various weap-
ons, from small-caliber rifles on up in firepower.

Then it was off to the Brooklyn (New York) Navy yard, where 
Amore boarded his first vessel, the SS Zebulon Pike, a Liberty ship. 
He served as part of the five-inch, .38-caliber gun crew. These guns 
required a crew of seven sailors, from ammo handlers to firing chief. 
Being the heaviest weapon on most Liberty ships, it was mounted on 
the ship’s stern, the area most susceptible to enemy attack. 

Amore served aboard the Zebulon Pike for seven months after it 
went to sea. He remembers multiple voyages to England and back, al-
ways part of a convoy guarded by U.S. Navy fighting ships, mostly de-
stroyers and destroyer escorts. The closer the convoys got to England, 
the more they came under attack from German aircraft. The many 
years since the war have diminished some aspects of his memory, but 
Amore remembers the ship’s 12 guns firing away at enemy aircraft 
whenever they attempted to sink his ship. 

The danger from both air and sea was constant. German U-boats 
inflicted heavy casualties on Allied shipping, especially during the ear-
ly stages of the war. But the Zebulon Pike never came under direct 
German submarine attack thanks to protection from flanking Navy 
ships. Other merchant ships were not as lucky.

 
Amore was transferred to the SS Williamsburg, which was involved 

in the European/African/Middle Eastern campaign. He recalls the 
Williamsburg at the costly Anzio beachhead campaign. Encountering 
fierce enemy resistance, the Allied offensive lasted four months, finally 

He Served • By Ron Lauretti

Leo Amore, in uniform, c. 1943

and World War II 
Liberty Ships
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ending June 4, 1944, with the capture of Rome by U.S. forces.

After Anzio, Amore transferred to the White Bird Canyon, a Lib-
erty Ship tanker in the Pacific, where he was promoted to gunner’s 
mate third class and gun crew chief. Fortunately, the Japanese never 
attacked the White Bird Canyon. Following a fuel run from San Diego 
to the Philippines, Amore enjoyed a few days’ liberty before returning 
stateside. 

Three years and thousands of logged miles since his first time there, 
Amore returned to Great Lakes and an honorable discharge in Octo-
ber of 1945. He returned home to Ohio, where the G.I. Bill provided 
training as a tool-and-die designer and maker, an occupation at which 
Amore excelled. 

After a three years working for the North America Aviation Corpo-
ration in Columbus, Ohio, Amore took a position with General Mo-
tors, where he would remain for the rest of his working life. Through 
the years, he also enjoyed life as a “gentleman farmer” on his rural 
Ohio retreat.

 
A widower, Amore moved to Savannah two years ago to be near his 

daughter, Beverly Long. He plays bingo daily, and is happy to exhib-
it a glass-covered shadow box displaying several rows of well-earned 
World War II medals, in the retirement home where he lives. 

S

Patriotic bunting decorates the S.S. Oglethorpe, the first Liberty Ship constructed in 
Savannah. Launched on November 20, 1942, it was torpedoed March 17, 1943.

During World War II, Savannah and 
Brunswick shipyards built and launched 
187 Liberty Ships. These vessels trans-
ported defense materials and other ne-
cessities to war-torn Europe. They were 
rapidly constructed and big, at 447 feet 
in length. They had a relatively slow 
maximum speed – only 11 knots – and 
could carry a maximum cargo of 9,000 
tons, fully loaded. To this day, “liber-
ty-size cargo” is used in shipping circles 
to refer to a cargo of 10,000 tons.

The ships were versatile workhorses. 
Instead of a variety of bulk cargo in the 
holds, each ship could carry 2,840 jeeps, 
or 444 tanks, or 230,000,000 rounds 
of ammunition. Additionally, airplanes 
or locomotives could be lashed to their 
decks.

Many of 2,710 Liberty Ships also 
transported supplies to Pacific Ocean is-
land outposts and fleet staging areas. Be-
cause of the vast distances our ships and 
planes had to travel, fuel supply was a 
strategic challenge. Consequently, many 
Liberty ships were converted to tankers 
as the Pacific campaign progressed far-
ther west.

The tankers, almost 100 feet longer 
than the standard cargo ships, featured 
more powerful propulsion systems, re-

sulting in a top speed of 14 knots. They 
could hold up to 6 million gallons of 
fuel, and supplied 80 percent of all the 
fuel used by our planes, tanks, jeeps and 
the other ships in the immense Pacif-
ic Theater. Because of the precious fuel 
they carried, tanker ships were a primary 
target for Japanese ships, planes and sub-
marines. The enemy knew that the loss 
of a loaded tanker would mean consider-
ably less operational capability for Allied 
forces. And tanker gun crews knew that 
a direct hit by the enemy almost always 
meant certain death. Consequently, no 
tanker ever sailed in enemy territory 
without convoy protection, and every 
gun crew was prepared to respond to bat-
tle stations in a moment’s notice.

A Liberty Ship required a crew of 44 
Merchant Mariners, as well as a dozen or 
two Navy sailors to man the gun stations. 
The Merchant Marine service had the 
highest casualty rate (4 percent) of all the 
military branches during World War II, 
losing 733 cargo ships to enemy action.

In Savannah, a hastily assembled work 
force of 46,766 patriots worked around 
the clock. By war’s end, the sum payroll 
for the Liberty ship workers in the Host-
ess City amounted to a grand total of 
$112 million dollars, a boon to the local 
economy and the successful war-effort.
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The Savannah Chapter of the National Federation of Music 
Clubs held its second annual piano competition at St. Peter’s 
Episcopal Church, Skidaway Island on February 23. Savan-

nah’s young pianists competed for cash prizes in three categories. Sa-
vannah students who received a rating of “superior” were invited. 

In the Piano Ensemble category, teammates Jennie Kim and Ariana 
Lipat won the first prize of $200; second prize of $100 was awarded 
to Andrew Lin and Spencer McKee; and the third prize of $50 went 
to Aden Adjei and Sowah Adjei. In the Junior Solo category, Ned 
Henneman took first prize of $100; second prize of $50 went to So-
wah Adjei; third prize of $25 went to Aden Adjei. In the Senior Solo 
category, Spencer McKee claimed the $100 first prize; Alivn Adjei 
took second place of $50; Ariana Lipat won the third place of $25. 

The prize money for the duet completion was graciously provided 
by The Music Makers, an organization of Savannah musicians that 
promotes ensemble performance. Awards for the solo competition 
winners was given by Jean Lamphere and Thomas Stanley.

Keys to 
Success

Junior Solo winners, left to right: Aden Adjei, Sowah Adjei and Ned 
Henneman

Piano Ensemble winners, left to right: Aden Adjei, Jennie Kim, Sowah 
Adjei, Ariana Lipat, Spencer McKee, Andrew Lin 

Senior Solo winners, left to right: Ariana Lipat, Alvin Adjei and Spen-
cer McKee

Local Youth Compete in Piano Competition
By Tim McKee
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#203   superLativest JACK HAMMOND

ACROSS
01. Horse racetrack in “My Fair Lady”
06. Crystal rainbow makers
12. Well-known humorous poet
16. Use a razor
17. Painter of  “The Umbrellas” (anagram
      for IRONER)
18. Purina competitor
19. Start of a VERY long word
22. The Phoenix of the NCAA (anagram
      for LEON)
23. Gaucho’s lasso
24. Top drawer
25. Light brown
26. Leery
27. Any chess piece
29. Actor, ___ Beatty
30. Indigenous people of  Lapland
31. Erse language
34. End of the VERY long word
41. Elephant tusk material
42. Dunce
43. 43,560 sq. feet
44. Palindromic form of address
45. Play invented by Green Bay Q.B. Brett
      Favre (anagram for PRO)
47. Cold cube, often
48. Aorta, for one
49. Long division word
50. Less common word for ‘hourly’
52. Caesar or Waldorf
53. Source of  the VERY  long word
57. Blood drawn for a medical test, e.g. 
58. Man with an Irish Rose
59. However, for short
62. Many microwave ovens
63. Alda of  M*A*S*H
64. They cross aves.
67. Befitting a king
69. TWA rival
71. “Phew, that thing must weigh ___”
72. Singers of  the VERY  long word
76. German ‘three’
77. Be ambitious
78. Large farm machine
79. German ‘one’
80. Worker at a blackjack table
81. Isn’t for two?

DOWN
01. Thing of value
02. Coach of the 1972 undefeated Miami
      Dolphins, Don ___ 
03. Castrated chicken
04. Place to bake
05. Three, in prescriptions
06. Vast American grassland
07. Track race with batons
08. Letter in a monogram (abbr.)
09. The ‘couch’ in couch potato
10. Early Russian space station
11. Spanish Mrs.
12. Carpentry fastener
13. Totally committed (two words)
14. Rancor
15. Watered the garden
20. Charley horse
21. Suffix for carcino- or photo-
26. Like an often-used candlestick holder
27. Full-bodied red Bordeaux (anagram for
      CODE M)
28. Solo
30. Preacher’s talks
31. Day- ___ Paint
32. In a breezy manner
33. Top-secret U.S. Gov’t recording 
      (anagram for ACE PITA)(two words)
34. Bashful

35. Tsar nick-named “Moneybag”
36. Parkas
37. Unprincipled
38. Round windows (anagram for U
      COIL)
39. Antonym of  ‘rural’
40. Tennis tournament rankings
45. Homophones do it
46. Grandiose ceremonies
51. Is for two?
52. Rotate
54. American national symbol
55. Chitchat (anagram for VEAL RAP)
56. The ‘O’ in BHO
59. Swap
60. French artist, ___ Mattise
61. First name of 12-Across
63. Pianist, ___ Previn
64. Fashion
65. Coin used for bus fare
66. Hagar the Horrible’s dog
68. Two-time Indy 500 winner, ___ 
      Luyendyk
69. “Goldilocks” bear
70. Indigo dye
71. Hebrew month Moses died 
73. Bundle of fifty-dollar bills
74. Spartanburg to Savannah dir.
75. Pro basketball league

*For each puzzle a relatively difficult set of clues (Challenger) will accompany the first printing. In the subsequent issue,
the same puzzle will appear with an easier set of clues (Standard) Email questions/comments to puzzler@theskinnie.com

The title will make sense after you’ve solved the puzzle

Puzzle answers, page 31

STANDARD CLUES*
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WHEN:  Saturday, March 23, 9 a.m.
WHERE: Senior Citizens, Inc. 3025 Bull St.
HOW MUCH:  $23 until March 1; $27 
March 1-March 18; $30 March 19-Race Day; 
includes T-Shirt; Discounts provided for Mili-
tary, First Responders, Students and Groups of 
3 or more
CONTACT:  Go to https://runsignup.
com/MilesforMiles to register or call SCI at 
912.236.0363
WHAT ELSE: Packet pickup is Friday, March 
22, 10 to 6 p.m. and Saturday, March 23, 8:15 
to 8:45 a.m., at Senior Citizens, 3025 Bull 
St.  Awards for Top 3 overall male and female; 
Top 3 male and female in 10-year age groups 
from 10 to 59 & 60 and above. Best costume; 
Most senior male and female participating; 
and Best Dressed Dog, as pets are welcome. 
Proceeds from the race will go to provide hot, 
healthy meals to homebound seniors in our 
community. 

RACQUET SQUAD
WHAT: Special Pops Tennis & Beyond 
WHEN:  Saturdays, March 23, April 6, 13, 20 
at 1:30 p.m.
WHERE:  Franklin Creek Sports Complex
CONTACT:  404.395.8691 Specialpopsten-
nis-savannah.com
WHAT ELSE:  Enriching the lives and well 

being of athletes with intellectual challenges 
this program focuses on tennis and pickleball 
instruction, health/nutrition, and socialization.

THIRD TIME’S THE CHARM
WHAT: Piano Recital by Paolo André Gualdi
WHEN: Sunday, March 24, 5 p.m.
WHERE: Skidaway Island United Methodist 
Church, 54 Diamond Causeway
HOW MUCH: Free and open to the public
CONTACT: SIUMC at 912.598.8460
WHAT ELSE: In this third appearance in Arts 
on Skidaway, Gualdi plays works by Chopin 
and others.

WHERE THE 
WILD THINGS ARE

WHAT:  “Wildlife on Skidaway” presentation
WHEN:  Thursday, March 28, 6:30 p.m.
WHERE:  Messiah Lutheran Church
HOW MUCH: Members of Friends of 
Skidaway Audubon and guests are welcome; 
$5 for non-members
CONTACT:  Carolyn McInerney, 507.3700 
or Carol9133@gmail.com
WHAT ELSE:  Come join Friends of 
Skidaway Audubon for an interesting evening 
with Sean Burgess, TLA’s expert environ-
mentalist, who will present a program on the 

wildlife to be found on Skidaway Island. Learn 
the importance of maintaining and enhancing 
the natural landscape that provides habitat for 
our wildlife, as well as the do’s and don’ts of 
living harmoniously with all the island critters. 
Coffee, tea and cookies will be provided.

BODY AND SOUL
WHAT:  Skidaway Island United Methodist 
Church New Exercise Classes
WHEN:  Mondays and Wednesdays - Basic 
Mat Pilates - 9:15 to 10:15 a.m., and Sit-Fit! - 
10:15 to 11:15 a.m.
WHERE:  SIUMC
CONTACT: visit www.siumc.org/exercise or 
call 912.598.7981
WHAT ELSE:  Classes will be led by Elena 
Bennett, A.C.S.M certified fitness instructor

THUMBS UP
WHAT:  Landlovers Green Thumb Club
WHEN:  Wednesday, April 3, 9:30-11:30
WHERE:  Messiah Lutheran Church
HOW MUCH:  Open to men and women 
who are members of Green Thumb Club and 
Landlovers, $5 guest fee
CONTACT:  Kate Kastner 912.999.6564 or 
katekastner@icloud.com
WHAT ELSE:  Q&A with experienced Land-
ings gardeners

MORNING MUNCH
WHAT: Skidaway Island Boating Club 
“Big Easy” sunrise breakfast
WHEN: Wednesday, April 3, 7 a.m.
WHERE: Landings Harbor Marina
HOW MUCH: Skidaway Island Boating 
Club members - $10; guests - $18 
CONTACT: siboatingclub@gmail.com
WHAT ELSE: Come watch the sun rise, 
then start your day in true Southern style 
with classic shrimp and grits, spring sal-
ad, corn bread, blood orange Mimosas, 
beignets, chicory coffee, and tea. Pay at 
skidawayislandboatingclub.org by March 
31.

MORNING MARCH
WHAT: Early Bird’s preservation 
walking tour of the Landmark Historic 
District’s East Side
WHEN: Saturdays, April 6, 13, 20 and 
27, at 8 a.m.
WHERE: Davenport House Museum, 
324 E. State St.
HOW MUCH:  $21 plus tax; Children 
- $14 plus tax 
CONTACT:  Jamie Credle, 
912.236.8097, jcredle@davenporthouse-
museum.org   www.davenporthousemu-
seum.org
WHAT ELSE: Reservations suggested, 
walk-ins welcome. Distance of walk - 2.5 
miles. Length of program - 100 minutes. 
Take an early morning walk through one 
of the oldest and most varied neighbor-
hoods to learn how historic preservation 
has revitalized downtown Savannah. 
Tours led by the Davenport House direc-
tor who will introduce the personalities, 
structures and issues that have enthralled 
Savannah’s preservation movement. Cof-
fee and treats in the Davenport House 
garden to follow.

THE NEW YOU
WHAT:  Are you a New Neighbors member?
CONTACT:  To join, go to the website 
and click on Membership, or contact Deb 
Werner at nnnewmember@gmail.com or 
912.660.0174
WHAT ELSE:  New Neighbors is a very active 
club open to any individual who lives at The 
Landings on a full- or part-time basis, is over 
the age of 21 and has never belonged to the 
Landings New Neighbors.  The club offers 
more than 250 different activities, tours and 
events for you to enjoy. Go to www.landings-
newneighbors.com to see more examples of 
how exciting New Neighbors can be. 

GOTTA LOVE IT
WHAT: Join Landlovers
CONTACT:  Landlovers Membership Chair, 
Lynn Stephens at Landloversmembership@
gmail.com or 912.228.5383
WHAT ELSE: Landlovers Club is open to all 
Landings residents, and offers both social and 
philanthropic activities. To learn more about 
our activities and fundraisers, visit Landing-
slandlovers.com and click on “The Happen-
ings” tab on the left.

PRETTY AS A PICTURE
WHAT: Art show featuring the works of Car-
men Maria Aguirre
WHEN: March 1-31; 
WHERE: JEA Art Gallery, 5111 Abercorn St. 
Savannah
CONTACT: Vicky Lunick 912.355.8111
WHAT ELSE: Aguirre is a figurative painter 
working in oil on canvas and/or panel. She 
spent her formative years in Miami, where she 
received her BFA from Barry University. She 
pursued post-graduate work with the Spanish 
classical painter, Amadeo Roca Gisbert. Re-
turning to Miami, Aguirre developed a career 
as a graphic artist, becoming the editor of the 
magazine section of Diario Las Americas, one 
of the most important Spanish newspapers in 
the U.S. dedicated to the Hispanic communi-
ty. She moved to Savannah in 2016 to concen-
trate on her career as a painter.

BRUSH WITH GREATNESS
WHAT: “Points of View,” by Karen Macek
WHEN: March 1 to April 30, 2019

WHERE: The Landings Company Real Estate 
and Welcome Center, 1 Landings Way North, 
Savannah, GA 31411
CONTACT: 912.598.0500
WHAT ELSE: M-F, 8:30 a.m. to 5 p.m.;  Sat, 
9 a.m.-5 p.m.; Sun, 10 a.m.-5 p.m.

KNIGHT AND PRINTS
WHAT: “The Prints of Dame Laura Knight” 
Exhibition at Telfair Museums
WHEN: Now through July 28
WHERE: Telfair Museums’ Jepson Center, 
207 W. York St.
HOW MUCH: Free to museum members; see 
website for non-member rates
CONTACT:  info@telfair.org; 912.790.8800
WHAT ELSE: Telfair Museums exhibits nine 
prints by Dame Laura Knight (British, 1877-
1970), together for the first time since they 
were acquired by the museum in 1949. Lauded 
for her colorful realist paintings, Knight exper-
imented successfully with printmaking in the 
’20s and ‘30s and drew upon themes already 
prevalent in her paintings, such as the circus, 
backstage dressing rooms, theater performers, 
and dancers. 

TEA TIMES
WHAT:  Tea at Mrs. Davenport’s museum 
program
WHEN:  Thursdays and Fridays, March 22, 
28, at 5 p.m.
WHERE:  Davenport House Museum, 324 E. 
State Street, Savannah
HOW MUCH: Adults, $18 plus tax; Chil-
dren, $14 plus tax/child 
CONTACT:  Jamie Credle, 912.236.8097, 
info@davenporthousemuseum.org, www.
davenporthousemuseum.org
WHAT ELSE:  Learn about tea traditions and 
experience an early-19th century tea in the 
historic atmosphere of the Davenport House 
Museum. Patrons will tour areas of the historic 
home where tea service took place and will 
participate in an afternoon tea with costumed 
interpreters. Program length: 60 to 75 min-
utes. The performance requires that guests be 
able to walk up and down stairs.

FOOD RUN
WHAT:  Miles for Meals 5K Run/Walk spon-
sored by Senior Citizens, Inc.

Please email content to mail@theskinnie.com. 
Deadline is the Friday prior to publication. 

island h  p  i  go  p n
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ACCOUNTING
Accounting/Income Tax CPA Services • Landings 
resident Bob Stiehler, CPA, provides personal and 
small business accounting and income tax services. 
Expertise in addressing investment and retirement 
income, rental properties, K1s, small business, part-
nerships, estate and trusts as well as IRS notices, au-
dits and assessments. Contact Bob, 678.936.2970, or 
email bob.stiehler@yahoo.com, www.bsats.com

AIR CONDITIONING
SERVICE/REPAIR

Impact Air, LLC • We service/repair all brands of Air 
Conditioning & Heating equipment.  Services range 
from duct repairs to replacement of an entire HVAC 
system. With over 20 years of experience, you are sure 
to receive quality work at a fair price.  We also offer 
maintenance plans to keep your HVAC system(s) 
operating efficiently.  Call Dan Abel, 912.667.1472    
Licensed & Insured GA Lic# CN211101

AUCTIONS
Andy Kramer Auctions  • Now accepting quality 
consignments. Complete liquidation services. Pick up 
service available. Serving Savannah since 1994. Join 
us for a big antiques and collectibles auctions every 
first and third, Monday of the month, at 6 p.m. 8890 
Abercorn St, across from Carmax. 912.353.8822. 
GA lic #2538.

AUTO REPAIR
Dixie Motors, Inc. • Serving Savannah since 1980. 
From minor to major repairs on all makes and mod-
els. We offer 30-minute oil change service. Towing 
available. Fleet service available. A/C experts. Na-
tionwide warranty. Conveniently located at 2013 
E. Victory Drive (across the parking lot from Home 
Depot).  355.3568.

BABY SITTING/NANNY/
ELDER CARE/CAREGIVING

Eldercare, childcare, home or pet sitting. CPR cer-
tified 24+ years’ hospital services. Please call Susan 
Gotch at 912.598.8720 (H) or 954.661.2205 (C) 
References available upon request.

A Step Above Care, LLC • We are a care agency that 
thrives on giving you the BEST services to meet all 
of your daily needs at an AFFORDABLE rate. We 
specialize in caring for people with Dementia, Alzhei-
mer’s, Autism and Parkinson’s. We also have services 
for pets, children and pregnant women. We have over 
15 years experience and excellent references. We are 
licensed & bonded. 912.507.7174. Email: denise-
washington73@gmail.com

CARPET CLEANING
Diamond Carpet & Textile Services • Carpeting, 
Upholstery, Orientals, Tile and Grout, Wood Floor-
ing.  2016/2017 Angie’s List Super Service Award 

Winner; IICRC Certified Firm. Don’t just have it 
done, have it Done Well! 912.349.7115. www.dia-
mondcarpetandtextileservices.com 

Caregiving for Seniors including in home check-ins, 
cancer care, medical log keeping, Dr. visits and help 
with meals. CPR certified, American Red Cross, is-
land resident. Contact Ashley at (C) 413.854.7806 
or (H) 912.598.2106.

CHEF SERVICES
PRIVATE CHEF SERVICES • FoodFix Kitchen 
• Chef/Owner Rachel Reuben, a Food Network 
“Chopped” Champion. Imagine your fridge clean, 
well-organized and filled with a week’s worth of de-
licious, home-made prepared dishes. The best part? 
You don’t have to plan, shop, cook or clean up to 
make it happen! Eat Better, Live Better! Gluten Free 
or other dietary needs and preferences. Read more 
about Chef Rachel’s Full Fridge and other services. 
www.foodfixkitchen.com or call for free consult: 
912.777.5594

CLEANING SERVICES
Got chaos? Hubbard’s Maid Service will restore order 
to your home. Serving successful people in our com-
munity since 2004, Hubbard’s Maid Service hires 
friends and neighbors to help keep your home spot-
less. Give us a call for a price quote at 912.961.9131.

Landings Cleaning Group • Landings Cleaning 
Group, Inc. has been in business since 1986. We are 
well reviewed, trustworthy, and dependable and we 
are dedicated to pleasing every client we serve. Our 
company Is bonded and fully Insured. We strive 
for excellence. Our motto and belief since 1986 is: 
Pleasing You Keeps Us In Business. Please contact 
me, Dianne Marrow, family owned and operated, 
912.598.7703 for an estimate. 

COMPUTER SERVICES
OnSite Network Services, LLC • Jacob Dimond 
providing prompt and professional computer services 
to Landings’ residents for over 13 years. Specializing 
in repair and upgrading of Windows and Apple com-
puters, laptops, iPads, iPhone, virus/spyware and ad-
ware removal. New computer sales, transfer files and 
programs to new computer. Setup wireless networks, 
printers and smart TVs. Lightening/power surge re-
pairs and Data Recovery.  Free phone consultations.  
Call 598.2990 or 507.2693, 7 days a week.

Savannah Computer Services, Inc. • Professionally 
serving coastal areas of Georgia and South Carolina 
for over 25 years. We specialize in PCs, Macs, and 
most IT equipment with a full spectrum of services 
including but not limited to installation, network-
ing, cabling, diagnostic and repair, upgrades, data 
recovery, virus removal and prevention, moving/re-
location, and consulting. Specialty business offerings 
include VOIP phones, high speed internet circuits 
with failover, and hosted cloud backup services. En-

joy fast and convenient on-site service, FREE pickup 
and delivery, or remote service by appointment only. 
Quotes are always free and no travel charge within 
our local area of coverage. Call Mike and Cyndy Ta-
bakian, 912.756.7860 or visit our web site at savan-
nahcomputer.com

COOLSCULPTING® BY
COOL BODY CONTOURING

20% discount for Skinnie readers. FDA cleared 
non-surgical procedure to eliminate fatty areas for 
good. NOW OFFERING DualSculpting™ and Ad-
vantage Applicators allowing entire abdomen or love 
handles to be completely treated in about one hour. 
Only available in Savannah at Cool Body Contour-
ing. Free consultation at 9100 White Bluff Rd, Suite 
102. Call 912.200.6000 Martin E Everhard, MD, 
PhD, FACS

DOOR SCREENS
Phantom Screens • The Phantom Screen’s unique 
retractable design means it is there when you need it 
and disappears when you do not. Designed for doors, 
windows and large openings up to 25 ft. wide, we 
have a Phantom screen to meet your needs. Available 
in a variety of colors to compliment your home décor. 
Call 912.552.2331 or visit phantomscreens.com.

DRIVER
“Uber Phil” is back on the Landings! I only do cash 
rides starting at $45 cash, early morning rides to the 
airport are $55 cash. If you need to you use the Uber 
app, I only do UberXL.” 912.224.0619 texting works 
best.

FOR SALE
GRAND PIANO • Yamaha Disklavier baby Grand 
Piano. Model DGC1E3S PE purchased new from 
Yamaha June 2015. Original MSRP $39,900. In 
like New Condition. Disklavier Playback system has 
50 plus albums loaded. Landings resident. $20,500. 
Jack Cawthon – JRC.CAC@gmail.com or call 
912.695.0422

Mustang for Sale • 2013 with 2973 miles, white 
GT 420 convertible, magnaflo exhaust, KN cold 
air intake, 5.0 floor and trunk matts, micro carbon 
fibre racing stripes. Always garaged. Asking $24K, 
404.513.0596, 912.358.0757

BUSINESS FOR SALE • C.J.’S Hallmark shop in 
the Village at the Landings. Selling for price of inven-
tory and fixtures. Easy turn key transition. Retiring 
after 22 wonderful years in business. Email cjhall-
markshop@bellsouth.net

FRAMING
Sandfly Custom Framing • We are a full-service 
custom frame shop with over 2,000 mouldings to 
choose from.  All work performed in house to en-
sure quality control. Owned and operated by Judi 
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Weaver with over 22 years experience. Shadow boxes, 
mirrors, stitch art, diplomas, specialty matting, por-
traits, paintings. Original art and prints from area 
artists available. Consider Sandfly Custom Framing: 
“When Quality Matters.” 8413-B Ferguson Ave.  
912.691.1333.

GOLF CARTS
Golf Carts of Savannah • We are well stocked with 
factory remanufactured top-of-the-line E-Z-GO 
RXV and Club Car Precedent models. Carts are 2010 
models or newer. Landings package equipped with 
fine accessories. All carts have new batteries, warran-
ty, battery charger and come with owner’s manual 
and free delivery. Special orders don’t upset us. It’s 
your cart, get it the way you want it. For golf or plea-
sure, you chose 2, 4, or 6-passenger. We service what 
we sell. Call Dana Oliver at 354.1113

GROUT CLEANING/
RESTORATION

Grout Busters • Complete tile & grout cleaning 
service. Complete grout color change, color resto-
ration & stain protection with epoxy sealer. Over 20 
designer colors available. Tub & shower cleaning & 
re-grouting also available. Serving the Landings since 
1995. 912.429.0420.

GUNS
Guns Wanted • Top cash paid. Ortiz Custom Guns, 
Master Gunsmith. Firearms Manufacturer. 7 East 
Montgomery Cross Roads, Savannah’s Firearms 
Source. www.ortizcustomguns.com, 912.925.0799.

HAIR STYLING
Styles by Joanne • Professional family stylist with 
over 14 years’ experience. Specializing In color, high-
lights, and perms. Maria’s Salon, 8106 Waters Ave-
nue, Savannah. Tuesday through Friday, 9 to 5:30; 
Saturday, 9 to 2. Call for appointment. 912.508.2758 

Murray’s Barber Shop • Barber Shop for Men and 
Boys. Walk-ins only! Tu-Th:10-6,Fri:10-4,Sat:9-1 
Located in Sandfly next to Lair’s Automotive. 8524 
Ferguson Ave. 912.349.3531

HEALP WANTED
TRAVEL ADVISOR  • Leisure Travel consultant 
needed for upscale travel agency with excellent 
working environment.  Agency experience preferred 
although extensive domestic & international destina-
tion would be considered.  Computer Skills necessary.  
Must be enthusiastic with outstanding customer ser-
vice skills.  E-mail resume to info@fourseasonstrvl.
com or leave with receptionist at Four Seasons Travel. 

HOMES
Are you thinking about selling your home? I have 
buyers interested in buying your house! We also of-
fer FREE design consultations, staging, professional 
photography and local marketing! Mention this ad 
and get a reduced rate commission! Nicole Casino 
with Savannah Real Estate Experts, 912.356.0006 or 

912.598.6250

HOME IMPROVEMENT/
REMODELING

Peterson Custom Works, Inc. • Complete Home 
Remodeling and Construction Contractor. Custom 
Kitchens and Baths. Additions, Screened Porch-
es, Decks. Certified Pella Window/Door Installer. 
Roofing Experts. Stucco Specialist. Concrete, Pav-
ers, Hardscapes. Water Damage Restoration Cer-
tified. Foundation structural repair experts.  Home 
Inspector Certified. Wood Rot, Pressure Washing, 
and Painting. Design Consultation Services Avail-
able. Licensed and Insured Georgia Contractors 
#RBQA004670. Free Estimates. Home: 351.0716 or 
cell: 656.8842.

John Hodges Construction, Inc. • We specialize in 
window and door replacement and repair. We¹re a 
Pella and Marvin certified contractor. We also spe-
cialize in exterior siding, decks, service fence and 
trim. Interior remodeling: Kitchen, bathrooms, and 
trim. No job too small. Serving the Landings since 
1982. Call 313.2767.

Grout Busters • Complete tile & grout cleaning 
service. Complete grout color change, color resto-
ration & stain protection with epoxy sealer. Over 
20 designer colors available. Tub & shower cleaning 
& re-grouting available. Serving the Landings since 
1995. 912.429.0420.

Coastal Restoration and Remodelers • Commer-
cial and residential. New homes, additions and cus-
tom designs. Kitchen and baths, flooring, decks and 
porches, windows and siding, roofing and gutters. 
Landings resident. Also, please see our display ad. 
Call us today at 912.313.3252

Jerry Emerick Home Improvements • Roof, chim-
ney, and attic power ventilators, rain gutter, gutter 
guard and cleaning, pressure washing, wood rot, attic 
and crawl space, louver screening, crawl space vapor 
barrier, and much more. All types of home repair. No 
job too small. Call Jerry 912.604.4496.

INTERIOR DESIGN
AND DECORATING

Debbie’s Decorating • For over 20 years, through-
out the United States, I’ve designed and decorated 
homes, offices and new construction. I would love to 
assist you in updating your home! Please call now to 
book your appointment with Landings resident Deb-
bie Leecock. Phone 214.405.0989 or visit my website 
at www.dleecock.com. 

DesignFix • Thinking of updating or refreshing your 
home décor but don’t want to pay expensive interior 
design fees? Getting ready to sell your home or new 
to the neighborhood? DesignFix can help with fur-
niture and accessory arrangement, fabric, paint, and 
wallpaper selection and much more! Whether you 
are moving in or just moving the furniture around, I 
can help you design the home you desire. Please call 

Landings resident, Bobbie Battista at 404.402.7494 
to book an appointment today.

INSURANCE BROKERAGE

Anticipating Risks. Developing Solutions. Driv-
ing Results. We’re OuterBridge Risk Advisors, an 
Insurance Brokerage Firm serving Skidaway Island 
and beyond. In an insurance brokerage industry that 
often relies solely on prior experience and relation-
ships, we believe in delivering more. Contact us for a 
complimentary consultation. inquiries@outerbridg-
eriskadvisors.com, 912.217.8891

LANDSCAPING/LAWN CARE
Grassmaster Lawn Care • We offer complete land-
scape management with year round service. Our 
services also include fertilization, insect, weed, and 
fungus control, along with lawn and shrub programs. 
We are your total lawn care service. We also offer 
landscaping, i.e. lawn renovation and sodding. Li-
censed and Insured. Free estimates. Please call Mike 
Schuman at 354.8856.

New Leaf Landscape Management • As Skidaway 
Island residents, we understand your need to main-
tain a beautiful well-kept lawn. New Leaf Landscape 
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licious, home-made prepared dishes. The best part? 
You don’t have to plan, shop, cook or clean up to 
make it happen! Eat Better, Live Better! Gluten Free 
or other dietary needs and preferences. Read more 
about Chef Rachel’s Full Fridge and other services. 
www.foodfixkitchen.com or call for free consult: 
912.777.5594

SENIOR CARE
Comfort Keepers • Comfort Keepers of Savannah, 
GA differs from most at home health care providers 
by offering more home care options and a team care 
approach to providing services to the people we care 
for. Our expert caregivers provide customized care 
plans, and we provide the next level of care through 
private duty nurses who make it possible to keep 
your loved one at home. Contact Comfort Keepers: 
912.356.0111, savannah-605.comfortkeepers.com

SERVICES
The Original Guy Friday with Truck • Need help 
moving, cleaning your garage or attic, rearranging 
furniture or hauling away unwanted items or yard 
waste? When you need a hand, call me, George, I can 
help! 912.660.0432 or 912.598.1661.

Sandfly Custom Framing • We are a full service cus-

tom frame shop with over 2,000 mouldings to choose 
from.  All work performed in house to ensure quality 
control. Owned and operated by Judi Weaver with 
over 20 years experience. Shadow boxes, mirrors, 
stitch art, diplomas, specialty matting, portraits, 
paintings. Original art and prints from area artists 
also available. Consider Sandfly Custom Framing: 
“When Quality Matters.” 8413-B Ferguson Ave.  
912.691.1333.

Island Property Management & House Sitting • 10 
years an island resident. Short term or long term. No 
job too big or small, we handle them all. 598.9901 
or 655.5210

TREE SERVICES
Treemaster, Inc. • We offer these services for all of 
your tree needs: trimming, pruning, and removal. We 
also offer stump grinding. We’re bonded and insured.  
24-hour emergency service.  We accept all major 
credit cards except Discover. We are the sister com-
pany of Grassmasters, owned by Landings residents, 
Mike and Diane Schuman. Call us at 912.598.0140.

WINDOW CLEANING
Clearview Coastal • We are Savannah’s oldest win-
dow and pressure washing company and we’ve been 

exceeding expectations for over 25 years.  Savannah 
Magazine readers voted us “Best Pressure Washing 
Company”. We offer window cleaning, pressure 
washing, window restoration, and gutter cleaning.  
Excellent references available upon request. Profes-
sional, motivated staff. We also offer commercial ser-
vices. Call 351.9960 or www.clearviewcoastal.com.

Management specializes in full service lawn mainte-
nance and fertilization, debris removal and profes-
sional landscaping design/ installation. With over 
10 years in the industry, we have developed strong 
relationships with local companies to deliver superior 
products for your home at the utmost competitive 
prices. Please call for your no obligation lawn eval-
uation and free quote. Thank you! 912.656.9088 or 
912.210.9773. Licensed and Insured.

Scott’s Lawn Service, LLC • Customer service you 
deserve! We are committed to providing the most 
reliable lawn care service and maintenance. Offering 
complete lawn care needs including lawn mowing, 
edging, pruning, hedge trimming, blowing, sprinkler 
repairs, blowing the roof, and installing sod, pine 
straw, mulch and fertilizer. Call today for a free esti-
mate. Let us maintain your property, so you can enjoy 
it. Licensed and insured. 912.656.8472

Treemaster, Inc. • We offer these services for all of 
your tree needs: trimming, pruning, and removal. We 
also offer stump grinding. We’re bonded and insured.  
24-hour emergency service.  We accept all major 
credit cards except Discover. We are the sister com-
pany of Grassmaster, owned by Landings residents, 
Mike and Diane Schuman. Call us at 912.598.0140.

One Way Landscape Services, Inc. • Since 1979. 
Year-round landscape care and maintenance. Mow-
ing, edging, string trimming, blowing, shrub trim-
ming, weed spraying, debris removal. Scheduled 
lawn and shrub fertilization and pest control. Walk 
behind mowers offered. Many Landings references. 
Also one-time shrub trimming jobs, reclaiming over-
grown property, brush clearing, small tree pruning 
and removal, and more. Commercial or residential. 
925.5625 or 658.3270. 

LIFT CHAIRS
Power reclining lift chairs available in all sizes, 
fabrics and features. Correct spinal alignment and 
improved circulation. Lifts you on your feet with a 
touch of a button. Sit & Sleep Mattress...1110 Eisen-
hower Dr., 912.355.2331. See our display ad.

MOVING & DELIVERY
Specialty Moving and Delivery • Residential and 
Commercial Relocation Specialists Local & Long 
Distance. Offering Household Moving & Rear-
ranging, Business Relocation & Inter-office Mov-
ing,  Pickup & Delivery Service, Installation & As-
sembly, Loading & Unloading, Packing & Crating, 
Shipping & Receiving, Warehousing & Storage and 
Packing Supplies. Specializing in Items that Require 
Special Care including: Fine Furniture & Pianos, Art 
& Antiques, Office Furniture & Systems, Business 
Machines & Electronics and Medical & Institutional 
Equipment. Serving the Landings for over 20 years. 
Licensed & Insured. References. Call 925.9528.

Gracious Moves • Landings Resident/Realtor® /

Move Manager, Brooke Bass has been assisting 
families since 1985.  Moving simplified from A to 
Z:  Prepare home for sale, list and sell, sort, pack, 
organize, floor plan, stage, unpack, setup, hang art, 
remove boxes on moving day! NAR® Outstanding 
Service Award! www.GraciousMoves.com; Brooke@ 
GraciousMoves.com; Call Brooke, 912.655.9299.

PAINTING AND
POWER WASHING

Peterson Custom Works, Inc. • For highest quality 
interior/exterior painting, wood-rot repair, pressure 
washing, window and door replacement. Licensed 
and insured. Georgia license #RBQA004670.  Ten 
years experience on Skidaway Island. References 
available. 351.0716 or 656.8842.

Islands Painting • Proudly serving the Landings for 
over 20 years. We specialize in custom interior and 
exterior painting. We also do pressure washing of 
homes, sidewalks, driveways, etc. Wallpaper removal 
and much more!! Thank you for your consideration. 
Please see my reviews at TLA. Call Tommy Rigdon: 
912.308.4601 or email: tjrigdon@yahoo.com.

LUKSCOLOR PAINTING SERVICES • Licensed 
& Insured. Quality painting at an affordable price 
done by someone you can trust! No job too small. 
References available...Creating beautiful homes in the 
Savannah/Chatham County area for over 13  years. 
Call Andrey Ribeiro for free estimates, 912.713.9578. 
Email: andrey.lukscolor@gmail.com / Website:www.
lukscolorpainting.com

KCD Pressure Cleaning/Window Washing • Our 
team provides exceptional service!  Pressure Cleaning, 
Soft Wash & Window Washing – Houses, driveways, 
roofs, decks & more.  Residential and commercial 
properties.  Call Keith Kilgore today at 912.660.3179 
or email us at kcdpressurecleaning@gmail.com Find 
out our monthly special and set up a free estimate.

Motley Crew Power Wash • Locally owned and 
operated.  We offer: Soft wash cleaning of exterior; 
pressure washing of driveways, walkways, concrete 
patios, and wood decks; Safe, Soft Roof cleaning; 
Landings. Strong work values and professional eti-
quette. Jobs are always kept neat and clean. FREE 
estimates and our work is always guaranteed. Call 
Terry at 912.667.8779

Island Painting • Small projects or entire homes. 
Free estimates. Call 912.665.7299

Soap on a Rope • Power washing, window cleaning 
and more. Local, professional, personable, and fully 
insured. Voted Savannah’s best 2018! From homes to 
high-rises. 912.233.1544 soaponaropeinc.com

Above All Painting • Woman owned and operated. 
We do professional, excellent quality work, satisfac-
tion guaranteed. We do interior and exterior painting, 
we have over 15+ years experience on the Landings. 
References are available upon request; call us for a free 
estimate. We do it right the first time. 912.507.4664. 
You may also visit us at www.aboveallpainting.com or 
on Facebook.com /christineaboveallpainting.

PETS
Peaceful Pets • Planning a trip out of town?  Or do 
you work long hours and need someone to take your 
pet out for a restroom break?  Peaceful Pets is a Pet 
Sitting Service that can do this.  I offer affordable 
rates and overnight visits. Call 912.707.1707 for 
pricing, www.peacefulpetssavannah.com.

The Cat’s Meow and Dogs 2 • We offer daily visits, 
dog walking and overnight stays in your home. Let 
a reliable, responsible and caring person take care of 
your pet while you are away. Reasonable rates and 
Landings residents! For cats call Teri @ 598.9901 
or 655.5210 and for dogs call Greg and Kaye @ 
429.5329.

Susan’s Faithful Friend • Let me care for your furry 
friends when you cannot.  We offer daily visits and 
overnight stays.  Responsible Landings resident since 
1998 and dog and cat owner since forever!  Call Su-
san Moore 912.604.8790.  Check out my website for 
rates and services at www.susansfaithfulfriend.com

The Hipster Hound • Yappy Hour, Every Friday 
5-7:30 pm. $7 Self Serve Dog Washes. 15% of bakery 
and chew bar items. 1 Diamond Causeway, Kroger 
Shopping center next to Pizza Hut. 912.349.7640

PRIVATE CHEF SERVICES
PRIVATE CHEF SERVICES • FoodFix Kitch-
en • Chef/Owner Rachel Reuben, a Food Network 
“Chopped” Champion. Imagine your fridge clean, 
well-organized and filled with a week’s worth of de-
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The Skinnie Classifieds listings are now online! Just visit www.theskinnie.com and click “Classifieds.”
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