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Occasionally, I take a utilitarian approach to this column. This is 
one of those times, so if you’re looking for something particularly per-
sonal – either inspirational, amusing, thought-provoking or annoying 
(depending upon your perception of my essays) – you’re not going to 
get it today. But please, don’t stop reading. 

Our team remains committed to our founding principles. We aim 
to provide unique, well-conceived and compelling content. We hope 
you consider your relationship with us as a type of dialogue, one in 
which you are not merely a consumer of words we send in your di-
rection, but a participant in an ongoing discussion about things and 
people that matter to us all. We intend to provide you a forum for 
personal expression, if you choose to engage with us to such an extent. 

Coming into 2020, we have outlined concepts around which sev-
eral of our issues will be built. Think of these as “themed.” Content 
in each will relate to an overarching idea, and advertisers with connec-
tions to those ideas should be inclined to support our work. To enable 
you to participate – perhaps you have a story to tell or a business to 
promote that is germane to one of our themes – I present our working 
list for 2020:

• Personal Finance
• Green Things (Environmental Consciousness)
• Remodeling
• Healthcare
• Wellness
• Graduation Season
• Grandkids/Grandparents
• Luxury

This list is not memorialized in stone. Nor is it limited to its current 
size. We remain open to complementary ideas. Share them with us, if 
you like. With respect to the topics above, if you have a concept that 
you’d like us to explore, let us know. If you have a business or know of 
an organization that would benefit from connecting with our audience 
in a meaningful way, please be an ambassador for us. Connect us, so 
that we can continue to do work that is important to you and to our 
community. 

Each year, we produce 26 issues. The list of topics above is eight 
items long. Our un-themed issues will continue, as we always have, 
to contain features that we hope are of general interest, and you are 
welcome to feed us your suggestions for such things, too. 

The general point: We differentiate ourselves with the quality of 
our content and its relevance to you. We ensure that our editorial 
process is not completely driven by commercial considerations. By 
nurturing our relationship with our audience, we are an important 
conduit for people who want to reach you. And lots of people want 
to reach you, as you (collectively) are a dynamic force for positive 
impact on our shared, broad community, well beyond the bounds of 
our island geography. 

So, think about what you want to see from us. Remember that 
we depend upon you – not for subscription revenues, but to engage 
with and advocate for us. You are our sustaining energy. Thank you 
for being so. We look forward to a year that we enjoy together as a 
community of curious minds.

To contact The Skinnie with your ideas, responses, letters and more, email us at mail@theskinnie.com
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