
Who we are
• We are the definitive voice of Skidaway
   Island, including the Landings, Modena
   Island, South Harbor and the Village on
   Skidaway Island – all of zip code 31411.

• We are the only first class, full-size, 
   full-color magazine serving all of this 
   prestigious zip code on a direct mail basis.
   That’s approximately 4,400 households.

• We reach about 50% more homes than
   any other publication on the island.

• Bi-weekly (26 issues a year)

• Since 2003, we are committed to 
   producing a magazine of which our 
   advertising partners and our community
   can be proud.

• Online presence.
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Who do we reach?
• Consumers that spend more than $360,000,000 per year at businesses in Chatham County.

Business Revenue Impact, Household Expenditure: Top Ten Sectors
01. Hospitals							      $29,184,000
02. Real estate						      $21,618,000
03. Wholesale trade					     $19,381,000
04. Offices of physicians					     $14,479,000
05. Limited-service restaurants				    $12,624,000
06. Banking							       $12,232,000
07. Wireless Telecommunications carriers		  $  9,525,000
08. Electric power distribution				    $  7,767,000
09. Full service restaurants				    $  7,642,000
10. Financial investment activities			   $  6,633,000
      All other sectors combined				    $219,155,000 

• More than 117,000 copies distributed to Skidaway Island and beyond
• Our readers have a net worth of more than $1 million
• We reach more than 10,000 affluent, educated readers 26 times a year
• Average annual household income of more than $138,000
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What’s Inside?
•  News and Newsmakers – What’s happening 
    in and around our community and the people
    who make it happen.

•  Travel –  We take you where you want to go,
    whether it’s around the corner or around the
    world

•  Entertainment – What to see, hear, and do
    locally and beyond

•  Human Interest – We appreciate our service
    men and women, and welcome the opportunity 
    to share their stories in our He Served feature.

• History  – This city and region are rich in historic-
   al significance and we think you should learn
   why.

• Food – Offering readers a taste of local,
   national and international cuisine, from the 
   simple to the sublime.

We strive to provide high-quality content that 
is particularly interesting and relevant to you. 
Your ideas, suggestions, comments and 
submissions are always appreciated.

Please understand we plan each issue 6-8 weeks 
in advance. If you have an idea for an article, 
we recommend you contact us well in advance, 
especially if it is time-sensitive. We look for 
articles that are approximately 1,000-1,500 words 
in length, and images should be 300 DPI.

If you’re uncertain how best to see your idea in 
print, please contact us. We’ll be happy to help.
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What’s in it for me?
Glad you asked!

• We offer professional design and marketing expertise to help you deliver your product or service
   to potential customers who want to do business with you. Remember, the consumers we reach
   spend more than $360,000,000 per year on goods and services in Chatham County.

• Our magazine owns (as print media goes) the best consumer market in the Savannah area.

• Skidaway Island, zip code 31411, accounts for more than 80% of all philanthropic activity in the
   region and household financials are unmatched between Charleston, Jacksonville and Atlanta
   as ZIP codes go.

• If you’re looking for discretionary consumer spending, it’s 31411.

• Great writing, gorgeous visual presentation and a meaningful platform for discussion of issues
   that matter sets us apart.

• Make The Skinnie your promotional partner.

.QUALITY   .REACH    .PASSION

They set us apart
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DETAILS & GUIDLINES
AD RATES ART SPECIFICATIONS

ACCEPTED MEDIA: CD, DVD
PREFERRED FORMATS (MACINTOSH PLATFORM ONLY): PDF (CMYK, 300 dpi, 
fonts embedded), JPG (CMYK, 300 dpi, flattened layers), TIF (CMYK, 300 dpi, no LZW com-
pression), or EPS (CMYK, text changed to paths)
ACCEPTED APPLICATIONS (MACINTOSH PLATFORM ONLY): InDesign • Quark 
Xpress 9 or less (all fonts and images must be included. See Images below for format requirements) 
• Adobe Acrobat (cannot be edited) • Adobe Photoshop • Adobe Illustrator 10, CS2
IMAGES: All images supplied must be 300 dpi and CMYK. All vector images must be saved as 
EPS files. All fonts must be changed to paths.
FONTS: All fonts for electronically supplied ads must be submitted (printer & screen). Our 
printer will only accept OpenType or Type 1 fonts, and prefers Adobe OpenType and Type 1 fonts. 
Any other font supplied is subject to the closest Type 1 font available. Please note that fonts cannot 
be bolded or italized using the measurement tool bar or keyboard. The font must be a bold
or italized version of that font found in the font menu.
TRIM SIZE AND BLEEDS: All ads must be built to their trim size. Only full-page ads can run 
to bleed.
ELECTRONIC SUBMISSION: Digital submissions can be sent to production@theskinnie.com. 
Contact production@theskinnie.com regarding excessively large files.

The Skinnie will not be responsible for loss of color or quality due to converting files submitted in unac-
ceptable formats. We do not accept ads built in Microsoft Publisher or Word, nor do we accept files with 
lab color, RGB or Pantone colors.

RATES

SPREAD
1x..............................$1600/ad
3x..............................$1525/ad
6x..............................$1450/ad
13x............................$1350/ad
26x............................$1275/ad

FULL PAGE
1x................................$900/ad
3x................................$850/ad
6x................................$800/ad
13x..............................$750/ad
26x..............................$700/ad

2/3 PAGE
1x................................$650/ad
3x................................$600/ad
6x................................$575/ad
13x..............................$550/ad
26x..............................$500/ad

1/2 PAGE
1x................................$500/ad
3x................................$475/ad
6x................................$450/ad
13x..............................$425/ad
26x..............................$400/ad

1/3 PAGE
1x................................$350/ad
3x................................$325/ad
6x................................$300/ad
13x..............................$275/ad
26x..............................$250/ad

1/4 PAGE
1x................................$275/ad
3x................................$265/ad
6x................................$250/ad
13x..............................$235/ad
26x..............................$215/ad

1/6 PAGE
1x................................$185/ad
3x................................$175/ad
6x................................$165/ad
13x..............................$155/ad
26x..............................$145/ad

15 LAKE STREET, SUITE 280, SAVANNAH, GA 31411 T: 912.598.9715 F: 912.598.8886 WWW.THESKINNIE.COM

Non-Profit w/ 501c3 status 
receive a 10% discount

Prices effective as of 01.01.19

2019 media kit.indd   5 6/14/19   1:09 PM



15 LAKE STREET, SUITE 280, SAVANNAH, GA 31411 T: 912.598.9715 F: 912.598.8886 WWW.THESKINNIE.COM

2019
CLOSING DATES

Issue		 Deadline		  Publication
1701		  01.04.2019		  01.11.2019
1702		  01.18.2019		  01.25.2019
1703		  02.01.2019		  02.08.2019
1704		  02.15.2019		  02.22.2019
1705		  03.01.2019		  03.08.2019
1706		  03.15.2019		  03.22.2019
1707		  03.29.2019		  04.05.2019
1708		  04.12.2019		  04.19.2019
1709		  04.26.2019		  05.03.2019
1710		  05.10.2019		  05.17.2019
1711		  05.22.2019		  05.31.2019
1712		  06.07.2019		  06.14.2019
1713		  06.21.2019		  06.28.2019
1714		  07.05.2019		  07.12.2019
1715		  07.19.2019		  07.26.2019
1716		  08.02.2019		  08.09.2019
1717		  08.16.2019		  08.23.2019
1718		  08.27.2019		  09.06.2019
1719		  09.13.2019		  09.20.2019
1720		  09.27.2019		  10.04.2019
1721		  10.11.2019		  10.18.2019
1722		  10.25.2019		  11.01.2019
1723		  11.08.2019		  11.15.2019
1724		  11.21.2019		  11.29.2019
1725		  12.06.2019		  12.13.2019
1726		  12.13.2019		  12.20.2019
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2019
EDITORIAL CALENDAR
Issue Date ....................................................................................................................Distribution Date
1701 [Early Jan.]..............................................................................................................................01.11.2019
• Travel • X Marks the Spot • He Served
1702 [Late Jan.] ...............................................................................................................................01.25.2019
• Savannah Book Fest • Skinnie Minute • He Served
1703 [Early Feb.] .............................................................................................................................02.08.2019
• American Traditions • X Marks the Spot • He Served
1704 [Late Feb.]...............................................................................................................................02.22.2019
• Vagabond Golfer • He Served
1705 [Early March].........................................................................................................................03.08.2019
• Food • X Marks the Spot • He Served
1706 [Late March] ..........................................................................................................................03.22.2019
• Skidaway Spotlight • Skinnie Minute • He Served
1707 [Early April] ...........................................................................................................................04.05.2019
• April Fools • X Marks the Spot • He Served
1708 [Late April] ............................................................................................................................04.19.2019
• Travel • He Served
1709 [Early May] ............................................................................................................................05.03.2019
• Mother’s Day • X Marks the Spot • He Served
1710 [Mid May]..............................................................................................................................05.17.2019
• Skidaway Spotlight • He Served
1711 [Late May] ..............................................................................................................................05.31.2019
• Home Improvement • He Served
1712 [Early June].............................................................................................................................06.14.2019
• Father’s Day • Skinnie Minute • He Served
1713 [Late June] .............................................................................................................................06.28.2019
• Graduates • Skinnie Minute • He Served
1714 [Early July]..............................................................................................................................07.12.2019
• Travel • Wassaw Sound • He Served
1715 [Late July] ...............................................................................................................................07.26.2019
• Movie article • X Marks the Spot • He Served •
1716 [Early Aug.] ...........................................................................................................................08.09.2019
• He Served
1717 [Late Aug.]..............................................................................................................................08.23.2019
• GA Olive Oil • X Marks the Spot • He Served
1718 [Early Sept.] ...........................................................................................................................09.06.2019
• Travel from Four Seasons • He Served
1719 [Late Sept.] .............................................................................................................................09.20.2019
• X Marks the Spot • He Served • PinPoint Museum
1720 [Early Oct.] ............................................................................................................................10.04.2019
• Vagabond Golfer • He Served
1721 [Late Oct.]...............................................................................................................................10.18.2019
• Food by Scott • He Served
1722 [Early Nov.] ............................................................................................................................11.01.2019
• Coach Toner, College Football • X Marks the Spot • He Served
1723 [Mid Nov.] .............................................................................................................................11.15.2019
Luxury Gifts • Holiday Food • He Served
1724 [Late Nov.]..............................................................................................................................11.29.2019
• Christmas 150 Years Ago • X Marks the Spot • He Served
1725 [Early Dec.] ............................................................................................................................12.13.2019
• Kids Christmas Cards • He Served
1726 [Late Dec.]..............................................................................................................................12.20.2019
• Christmas Food • X Marks the Spot • He Served

Each issue contains a
combination of content,

which includes
He Served, a profile of
local servicemen, both

active duty and retired;
and X Marks the Spot,

which unearth’s hidden
history, right in our

own backyard.

Readers can also look
forward to articles

centering around food,
travel, leisure activities,

area events, and some 
of the interesting people

who might just be one 
of your neighbors.
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Contact us!

Scott Lauretti, Editor/Publisher – slauretti@theskinnie.com

Jim Toole, Account Executive – jtoole@theskinnie.com

Philip Schweier, Art Director – pschweier@theskinnie.com

Chuck Hendrix, General Manager – chendrix@theskinnie.com

Teri Grayson, Offi ce Manager – tgrayson@theskinnie.com

912.844.9244

Look for us online!
www.TheSkinnie.com

www.facebook.com/The-Skinnie-Magazine




